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6 Swedish Swiss Chamber of Commerce

Dear members and friends 
of the Swedish Swiss 

Chamber of Commerce,

It was rewarding to see so many members and 
friends of our comparably still young  Chamber 
celebrating its 10th anniversary in Bern in March 
2018. The first Chairman, Ian Lundin, and Bo 
Hjelt, one of the spiritual fathers, honorary found-
er and Advisory Board member, reminded us all 
how our Chamber, as one of the youngest of such 
institutions in Switzerland, was founded in 2008. 
Our first Managing Director Johan  Mannerberg 
then reflected on his five year tenure, the numer-
ous challenges and accomplishments as a very 
fast growing “start-up” chamber striving to excel 
in its role to foster trade and commercial relation-
ships between our two special countries. Having 
been recruited immediately after my retirement 
from IBM to take on the role as the second Chair-
man of SSCC, one year after the foundation of 
the Chamber, my objective was to create a larger 
board as well as engage the Swiss community in-
terested in trade between the two countries.

While looking back on a good track record ob-
viously feels comfortable, I intend to remind us 
all to focus again on the future, the challenges 
and opportunities ahead and the efforts it will re-
quire to hold the current position as one of the 
leading chambers of commerce serving its mem-
bers and clients in Switzerland.

I feel very confident that we have established 
a sound balance sheet and a good plan to main-
tain a healthy cash flow situation. And with such 
a sound base our current team, under the effec-
tive and inspiring leadership of our Managing 
 Director Eva Fiorenzoni, an ever engaging and 
supporting Board of Directors, we can continue 
to strive for excellence in serving well all our very 

loyal Patrons, Corporate and Indi-
vidual Members as well as continu-
ously expand the circle of member-
ship and network.

Grateful to the good work of the 
team and the contributions of all my 
colleagues on the Board, I am look-
ing forward to fulfil our important 
mission also in the next decade.

Yours sincerely, 
 
 
 
Hansueli Märki 
Chairman of the Board



Wealth  
 solutions 
 for life in 
 a complex 
 world.

Lombard International Assurance s.a.  |  4, rue Lou Hemmer, l-1748 Luxembourg, Grand Duchy of Luxembourg   
r.c.s. Luxembourg No. b 37604

We help you and your clients manage their 
wealth  today and for the next generation. 
Vi har lång erfarenhet av den svenska marknaden  
och vi talar svenska. 

Discover more at www.lombardinternational.com

SSCC_2018.indd   1 06/04/2018   17:32:56
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It is with great pleasure that we 
hereby present the 9th edition of 
the SSCC Yearbook featuring the 
10th anniversary of the Swedish 
Swiss Chamber of Commerce.

It has now been three years 
since I was trusted with the leader-
ship of the SSCC, and I have had 
three objectives in mind since then. 
Create as many different platforms 
as possible for our members to 
”meet, connect and trade”, increase 
the value and the overall benefits for 
our members, and finally, implement 
solid management tools to run the 
SSCC as efficiently as possible.

We have a diverse network made 

Dear SSCC Members,

up of members from many different industries with various 
objectives for being part of the Chamber. We feel it is impor-
tant to make sure there is something for everyone. We strive 
to organise top quality events with various themes for, or by, 
our members. We also aim to expand the network by joining 
forces with other chambers or organisations to create a valu-
able and diverse platform for our members. 

Moreover, we have worked on our digital platforms, being 
the website and newsletter, other platforms for our members 
to be visible on. And of course, making the SSCC Yearbook 
available online since 2 years.

An ongoing project is to make sure we have a compelling 
value proposition for our members. We have developed a dif-
ferentiated and clear membership programme with different 
levels depending on what the requirements of the members 
are. In the fast-paced world we are living in, we need to be 
flexible and adapt these to make sure we are offering the best 
value to our members.

Finally, our last goal has been to create efficient manage-
ment tools to make sure that we, as a very small team, can  
deliver a professional programme and service to our mem-
bers. I feel confident that we have these tools in place.

These efforts over the last years have shown that we are 
on the right path. The membership base has grown steadily 
and we were very pleased to be able to present a solid finan-
cial result at the AGM in March 2018, celebrating SSCC 10th  
anniversary.

My team and I, would like to thank our Board of Directors, 
Patrons, Corporate and Individual Members for your loyalty 
and trust. The SSCC is a successful chamber of commerce 
thanks to you and we are looking forward to the next 10 years.

Yours sincerely, 
 
 
 
 
Eva Fiorenzoni 
Managing Director



SAAB IS A GLOBAL DEFENCE AND SECURITY 
COMPANY. We are 14,000 employees and are present on 
all continents. We are technical leaders in many areas, and 
one-fi fth of our revenue goes to research and development.

We are proud of our ground-breaking, competitively priced 
solutions featuring performance and quality of the highest class. 

Our driving force comes from our customers’ needs and 
challenges. That is how we expand the boundaries of the 
possible and help create a better and safer world.

www.saabgroup.com

READY TO TAKE ON 
ANY CHALLENGE

234-0454_Corporate_Gapfiller_ads_ENG_4A.indd   3 2013-11-19   16:25
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Background
The Swedish Swiss Chamber of 
Commerce was formally inaugu-
rated on 7 May 2008. The SSCC is 
a networking organisation for com-
panies and individuals, all of whom 
are interested, or engaged in, trade 
between Sweden and Switzerland.

The Chamber strives 
to promote and main-
tain an extensive contact 
with influential organisa-
tions and companies in 
 Sweden and  Switzerland, 
such as the Swedish and 
Swiss embassies, Busi-
ness  Sweden,   Switzerland 
Global Enterprise and 
other chambers of com-
merce. Thanks to our 
Board of Directors, Ad-
visors, and Patrons, 
who represent leading 
enterprises in our two 
countries, we are able to 
draw on a wealth of ex-
perience and expertise to support 
us in our activities on behalf of our 
members.

The business climate is changing 
rapidly and personal contacts are 
becoming more and more impor-
tant. It is also of vital importance to 
know where to find the information 
necessary for your business. A net-

Mission Statement
For the benefit of our members, the 
Swedish Swiss Chamber of Commerce 
shall create and facilitate contact and 
communication between individuals, 
corporations and organisations with the 
common goal of expanding commerce, 
industry and trade between Sweden and 
Switzerland.

working organisation, such as the 
Swedish Swiss Chamber of Com-
merce, is playing an ever-increasing 
role in finding information and com-
municating with people.

Since the start, more than 260 
members have joined us and the 

SSCC is truly a chamber for the 
whole of Switzerland with offices in 
Geneva, Lugano and Zurich. 

 
 

  

Swedish Swiss 
Chamber 

of Commerce



What does the future look like for you and your loved ones? 
We are all about helping you achieve your aspirations, 
and we acknowledge that everyone has a unique set 
of challenges. That is why we are genuinely committed to  
understanding you and your ambitions for the future.

To find out what we can do for you, contact our 
international Private Banking hub in Luxembourg, 
supporting the Swiss market:

Mattias Bunner  
+352 26 23 23 28 

contact@sebgroup.lu 
sebgroup.lu/privatebanking

Skandinaviska Enskilda Banken S.A.  
4, rue Peternelchen, L-2370 Howald 
P.O. Box 487, L-2014 Luxembourg
Tel: +352 26 23 1 Fax: +352 26 23 20 01 
RCS Luxembourg B 10831

Don’t just hope
for a better future.
Plan for one.

Ad_SEB_SA_SwedishSwissChamber_210x297_2018-07-02.indd   1 02/07/2018   10:32:28
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SSCC Board of Directors

Mats Rönneskog

Treasurer of the Board 
Director & Country 
Manager Sweden, 
Lombard International 
Assurance S.A.

Anders Jonsson

Vice Chairman 
of the Board 
Industrial Adviser, 
Triton Private Equity

Hans Ulrich Märki

Chairman of the Board 
Professional Board 
Member & Consultant

Birgitta Arve

Founder of the Chamber 
& Director of the Board 
LL.M Legal Adviser, 
Swedish Consul in Zurich

Franco Brusa

Director of the Board 
Partner, Law firm Bolla 
Bonzanigo & Associati

Katarina Lif Burren

Director of the Board 
Partner & Member of the 
Executive Committee, 
Kendris Ltd

Per Edholm
Founder of the Chamber 
& Director of the Board 
Advokat, Member of the 
Swedish Swiss Bar 
Association

Jean-Christophe Deslarzes

Director of the Board 
Chief Human Resources 
Officer & Member of the 
Group Executive Commit-
tee, ABB Ltd, Switzerland

Jörg Heinemann

Director of the Board 
Executive Director, 
Nordea Bank S.A

Philippe Hertig

Director of the Board 
Partner, Egon Zehnder 
Zurich

Dennis Jönsson

Director of the Board 
President & CEO, 
Tetra Pak
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Natalie Robyn

Director of the Board 
Managing Director, 
Volvo Car Switzerland

Simona Scarpaleggia

Director of the Board 
CEO & Country Manager, 
IKEA AG

Inge Schütz

Director of the Board 
Managing Director, 
Bern office, 
The Business Harbour

SSCC Board of Directors

Ian H. Lundin

Director of the Board 
Chairman of the Board, 
Lundin Petroleum AB

Erika Lundquist

Director of the Board 
Global Head of Private 
Banking, SEB

Armin Meyer

Director of the Board

Henrik Norlin

Director of the Board 
CFO of EF Education 
First Colleges Group, 
Switzerland

Torbjörn Törnqvist

Director of the Board 
CEO & Founder, 
Gunvor Group

Jacob Wallenberg

Director of the Board 
Chairman, Investor AB
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SSCC Advisors

Christian Schoenenberger

Ambassador of 
Switzerland to Sweden

Bo Hjelt

Honorary Founder, 
Corporate Development 
International (CDI-Global)

SSCC Honorary Member

Magnus Hartog-Holm

Ambassador of 
Sweden to Switzerland 
and Liechtenstein



Gunvor is now responsible for more than 1,000 jobs in Europe, including 
at our three refi neries (Antwerp, Ingolstadt and Rotterdam), and we 

continue to expand our trading and asset base globally.

GROWTH

Gunvor Group is one of the world’s largest independent commodities trading houses by turnover, creating 
logistics solutions that safely and effi  ciently move physical energy, metals and bulk materials from where they 

are sourced and stored to where they are demanded most. 

GunvorGroup.com | @Gunvor
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SSCC Staff – At Your Service 
Across the Country

SSCC Organisation
The SSCC office staff is made up 
of the Managing Director, report-
ing to the Board of Directors, the  
Office/Events Managers in Zurich 
and Geneva as well as an Intern in 
the Zurich office. A Chapter Manager 
in Lugano is elected to the Board 
of Directors to promote our activi-
ties locally and work closely to the 
Managing Director.

More information
www.swecham.ch

Eva Fiorenzoni

Managing Director

Zurich Office

info.zuerich@swecham.ch 
+41 43 343 10 51 
Stadelhoferstrasse 40 
8001 Zurich 
Switzerland

Geneva Office

info.geneva@swecham.ch 
+41 79 617 04 64

Lugano Office

info.lugano@swecham.ch 
+41 91 910 90 30 
Bolla Bonzanigo & Associati 
Via G.B. Pioda 5 
6901 Lugano 
Switzerland

Anette Österholm

Office/Events Manager 
Zurich

Anna Rönneskog

Office/Events Manager 
Geneva

Franco Brusa

Chapter Manager 
Lugano

https://swecham.ch
mailto:info.zuerich%40swecham.ch?subject=Enquiry%20SSCC%20Yearbook
mailto:info.geneva%40swecham.ch?subject=Enquiry%20via%20SSCC%20Yearbook
mailto:info.lugano%40swecham.ch?subject=Enquiry%20via%20SSCC%20Yearbook


10 YEARS/150,000 KM FREE SERVICE
5 YEARS/150,000 KM FULL WARRANTY

Our idea of luxury.

VOLVOCARS.CH

The Volvo XC90 T8 Twin Engine lets you feel the 
 combined power of up to 390 hp (288 kW) – with aver-

age fuel consumption of just 2.8 l + 17 kWh per 100 km. 
Its plug-in hybrid power train gives you maximum driving 

pleasure coupled with extremely low CO2 emissions. You 
can also choose to drive in electric-only mode, getting 

where you need to go with zero emissions. 
This is our idea of luxury.

Volvo Swiss Premium® free-of-charge service for up to 10 years or 150,000 kilometres, factory warranty for up to 5 years or 150,000 kilometres and wear-and-tear repairs for up to 3 years or 150,000 kilometres 
(whichever comes fi rst). Only available from participating dealerships. Normal overall fuel consumption (according to EU regulation number 715/2007): 4.7 l/100 km, CO2 emissions: 63 g/km (133 g/km: Average for 
all sold models of new car). CO2 emissions out of fuel and or electricity supply: 38 g/km. Energy effi ciency category: E. Pictured model may include additional-cost options.

INNOVATION MADE BY SWEDEN.



Why join us? 
Networking

Over 260 members and growing.

The SSCC is one of 
the fastest growing chambers 
of commerce in Switzerland.
Network of over 2500 contacts 
including Swedish, Swiss and 

International companies 
and individuals.

 

Business 
Services

Full access to our member 
network with companies active in 

various markets and branches.

Matchmaking service for 
member companies.

Assistance in event  planning.

 
Events

Presentations and seminars 
by industry leaders.

Networking events 
throughout Switzerland.

 

Visibility
Host or sponsor 

events.
Advertise on the web-
site, in the newsletter 
or in the Yearbook.

Eligibility

Any individual or corporation engaged 
or interested in furthering and 
strengthening commerce, industry, 
and trade between Sweden and 
Switzerland is eligible for membership.

Learn more
www.swecham.ch

Membership Categories & Fees

Patron  CHF 7000

Gold 100+ employees CHF 3000

Silver 11 - 100 employees CHF 1500

Bronze 1 - 10 employees CHF 500

Individual private persons CHF 250

 
 

  

https://swecham.ch
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What Members say About Us

“During our recent visit in Zürich, 
SSCC were instrumental in helping 
us set up meetings with key peo-
ple as well as making many of the 
arrangements on site. Our events 
would not have been as success-
ful without their extensive network 
and professionalism. This was our 
first visit to Zürich, but thanks to the 
many new contacts we were able to 
establish, it is not likely to be the 
last!”

Birgitta Rorsman
Development Officer, 
Chalmers University of Technology

“EF and SSCC have established 
their partnership since many years. 
For EF, being a large  multinational 
employer in Switzerland with 
around 700 employees from over 
30 countries, it proved valuable op-
portunities to be connected to the 
wider SSCC network of other multi-
nationals.

In the past years we also jointly 
run successful networking events. I 
recommend participating in one of 
the monthly SSCC events. The SSCC 
team continuously manages to of-
fer networking events and activities 
with a multitude of topics related 
to current business issues, includ-
ing carefully selected global guest 
speakers. Their annual Business  
Forum is especially  noteworthy.”

Ev Kicken
EF Corporate Solutions Switzerland, 
Global Business Development

“SSCC embodies a beautiful piece 
of home for Kinnarps and forms the 
important link to other Nordic com-
panies in Switzerland. We owe this 
institution many valuable contacts 
and are always pleased about the 
outstanding cooperation. Synergies 
simplify life, as does SSCC”

Isabella Samek
Marketing & PR Manager, 
Kinnarps Suisse SA

“As an international tax adviser, of 
Swedish origin and resident in Swit-
zerland, SSCC is the perfect match 
with both my professional and pri-
vate interests. By the high-quality 
events, SSCC facilitates the shar-
ing of experiences and knowledge, 
leading to an increased interaction 
and mutual understanding of our 
cultural and professional similarities 
and also differences - the very key 
to success!”

Suzanne Lauritzen Jourdan
Managing Director, 
Bonhôte Services SA “Being a member helps the Desti-

nation Davos Klosters, the sportive 
mountain village in the Swiss Alps, 
to understand the Swedish custom-
ers better.

The SSCC provides a platform for 
us with valuable contacts within the 
Swedish industry and society and 
allows us to share experiences and 
thoughts.

A strong network and knowing 
the tourism needs of the different 
countries is highly valuable for us, 
and the SSCC can fully accomplish 
this need.”

Martina Walsoe
Sales & Product Manager, 
Destination Davos Klosters

“After moving from Sweden and 
spending some six years in Switzer-
land I got to know about the SSCC 
and decided to join. I am glad I 
did. Getting to know and enjoy 
their top-class events. Spanning the 
world of business, culture and char-
ity. Connecting our two countries in 
so many ways.

SSCC create highly professional 
informative events, to always look 
forward to.

Apart from being just great for 
business and networking... SSCC 
have also created a family of friends.

What better way than to ski in 
Switzerland in Klosters or to meet 
up for the August Swedish Crayfish 
party to deepen those friendships.
The SSCC family would not be pos-
sible without having the dedication 
of Eva and Anette. Always there, 
being helpful, creative and hard 
working.”

Bennt Bengtsson
Artist

“The wide range of event topics 
gives me the opportunity to meet 
highly interesting people from all 
kinds of businesses and organiza-
tions. The professional way the 
events are organized makes it a 
great way to share ideas and expe-
riences which often leads to new 
business opportunities and connec-
tions. Being a member of SSCC has 
opened doors for my company in 
many ways and is a very good in-
vestment.”

Annette Ahlén
Owner, 
SwedSwiss -  Ahlén Consulting
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“SSCC is the best networking plat-
form in town. Not only in order to 
meet Swedes, but to meet interest-
ing and fun people – independent 
of nationality.”

Lars-Kristian Bråten
cigaM AG – a successful IPO 
is no magic
Former president, Norwegian Club, 
Switzerland

“Becoming a member in SSCC was 
an important key for our success in 
our international start-up. I also love 
meeting new people and curious to 
learn from other industries, therefore I 
try to attend as many of the interest-
ing events and network gatherings 
as time allows. It’s a very inviting and 
friendly chamber to be part of both 
for business and private matters.”

Nina Öqvist
Manager Switzerland, 
Skiers Accredited

“Being part of SSCC is being part 
of greater good being created 
every day – during every event as 
well as in between. When arriving 
to  Switzerland as an entrepreneur 
it was very rewarding stepping 
into the great community of SSCC. 
Since day one I have been connect-
ing with people and companies in a 
good and friendly way all with the 
common interest in both our mar-
kets. I recommend this to everyone.”

Erik Naeser
Chairperson, Uppsala University 
Switzerland Alumni Chapter

“Our membership with the SSCC 
brings us great added value.  
Schroder & Co Bank AG has been a 
member for almost two years now, 
profiting from a wide range of initia-
tives and events which allow us to 
widen our business network in the 
area. Through the SSCC’s activities 
we have gained insightful informa-
tion, helping us to better under-
stand the cultural elements of how 
business operates in Sweden. It is 
always a pleasure to deal with the 
SSCC staff who are welcoming and 
most supportive.”

Michel Rossi
Market Head Nordics – Director 
Wealth Management Switzerland, 
Schroder & Co Bank AG



Cleantech Innovations

Solar Impulse and H55 – Switzerland
Solar Impulse 2 completed the first around-the-
world voyage in an entirely solar-powered airplane in 
2016, founded and piloted by Bertrand Piccard and 
André Borschberg. Now Borschberg, has founded 
a new company; H55, which instead of solar power, 
focuses on developing electric airplanes, and elec-
tric propulsion systems that can be incorporated 
into other planes. Learn more at: solarimpulse.com 
and www.h55.ch

Text & Illustration: © 2018, POPELIX GmbH

https://www.popelix.ch
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Meet our Patron Members

ABB Ltd
www.abb.com

SSCC Patrons
Since the start in May 2008, the SSCC has had 
the privilege of being supported by patron 
companies securing the long-term growth of the 
chamber. Currently, the SSCC has 23 compa-
nies. As a patron company, you have the follow-
ing benefits in addition to those of corporate 
members.

• Corporate logotype on the SSCC home page 
linked to the patron website

• 50 % discount on advertising
• Editorial in the SSCC Newsletter
• Possibility to be part of the SSCC Board and 

help form the SSCC agenda

Atlas Copco (Schweiz) AG
www.atlascopco.com

Carag AG
www.carag.com

Cavotec SA
www.cavotec.com

EF Education First Ltd
www.ef.com

Ferring Pharmaceuticals
www.ferring.com

Gunvor SA
www.gunvorgroup.com

IKEA AG
www.ikea.ch

Kendris AG
www.kendris.com

Lindab AG
www.lindab.com

Lombard International Assurance SA
www.lombardinternational.com

Lundin Petroleum SA
www.lundin-petroleum.com

https://new.abb.com
https://www.atlascopco.com
http://www.carag.com
http://www.cavotec.com
https://www.ef.com
https://www.ferring.com
https://gunvorgroup.com/en
http://www.ikea.ch
https://www.kendris.com
http://www.lindab.com
https://www.lombardinternational.com
https://www.lundin-petroleum.com
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Medaxis AG
www.medaxis.ch

Medela AG
www.medela.com

Nexell GmbH
www.nexell.com

Oriflame Holding AG
www.oriflame.com

Saab AB 
Country Unit Switzerland & Southern Europe
www.saabgroup.com

Skandinaviska Enskilda Banken SA
www.sebgroup.lu

Swedish Match AB
www.swedishmatch.com

Tetra Pak International SA
www.tetrapak.com

Triton Beratungsgesellschaft GmbH
www.triton-partners.com

Bank Vontobel AG
www.vontobel.com

SSCC Patron Members

Volvo Car Switzerland AG
www.volvocars.com

http://www.medaxis.ch
https://www.medela.com
https://www.nexell.com
https://oriflame.com
https://saabgroup.com
https://sebgroup.lu
https://www.swedishmatch.com
https://www.tetrapak.com
http://www.triton-partners.com
https://www.vontobel.com
https://www.volvocars.com


The IndusTry’s MosT  
AdvAnced PorTfolIo  
of securITy servIces
Remote video solutions, managed by Protectas SA, is cloud based, 
rented, video  surveillance solutions that bring state-of-the-art security 
in innovative and cost-effective service packages. Cutting edge 
cameras and software create real-time security that  prevents incidents, 
optimizes security officers’ time and reduces costs. The solution is  
built upon an open platform, is scalable and results in significantly  
fewer false alarms.

PROTECTAS SA belongs to the Swedish Securitas AB, the knowledge leader in security 
(which incidentally is not affiliated with the Swiss company of the same name, Securitas AG). 
From a broad range of services of specialized guarding, technology solutions and  consulting 
and investigations, we customize offerings that are suited to the individual customer’s needs, 
in order to deliver the most  effective security solutions. Everywhere from small stores to 
 airports, our 345,000 employees worldwide are making a difference.

Protectas sA, Headquarter, Rue de Genève 70, 1004 Lausanne, Switzerland
Telephone: +41 21 623 25 00 e-mail: swiss@protectas.com
www.protectas.com
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Gold Members

Ascom Holding AG Chalmers University of Technology Danske Bank International SA

FRORIEP Legal AGErnst & Young

Ericsson AG

Hilti AG

HSBC Private Bank (Suisse) SA Bank Julius Bär & Co AG

PricewaterhouseCoopers AG

Nordea Bank SA

Protectas SA RUAG Aviation

Schroder & Co Bank AG UBS Switzerland AGSwitzerland Global Enterprise

FRORIEP

SSCC Gold Members

dormakaba Holding AG Egon Zehnder 
International (Switzerland) Ltd



www.kinnarps.ch | info@kinnarps.ch

GIVE YOUR EXPENSES 
A BREAK. GET THE 
MEMBER PLUS!

20% DISCOUNT ON THE ENTIRE ASSORTMENT. 
FOR SSCC MEMBERS ONLY.
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Silver Members

AST & FISCHER AG BLR & Partners AG CAMINADA TREUHAND AG ZÜRICH

E. Gutzwiller & Cie, BanquiersEkman AGDestination Davos Klosters

HINTSA PERFORMANCE AG Investor AB Kinnarps Suisse SA

MCH Messe Schweiz (Zürich) AGKTH Royal Institute of TechnologyKorn Ferry

Mercuri Urval AG Redeye AB

SSCC Silver Members

Schellenberg Wittmer Ltd

SKF (Schweiz) AG UMS SKELDAR AG Uppsala University



28 Swedish Swiss Chamber of Commerce

Silver Members

V. FISCHER & Cie AG Recht Widder Hotel – Zürich

Premierad internationell rådgivare 
Hjertas premierade rådgivare Daniel Rock hjälper 
sina kunder både internationellt och lokalt med 
investeringsrådgivning och förmögenhetsplanering 
utifrån deras behov. Bland kunderna finns både 
privatpersoner, stiftelser och företag. 

Europeiska Investeringsrådgivarna AB - Hjerta Stockholm Nybrogatan

Nybrogatan 6, Stockholm, Tel +46 8-5460 1715

Route de Saint-Cergue, CH-1295 Tannay, Tel +41 22 776 70 10

daniel.rock@hjerta.se | www.hjerta.se/nybrogatan

Under 2017 uppmärksammades Daniel Rock internationellt 
då han utsågs till den bäste finansielle rådgivaren i 
Europa av SharingAlpha, ett bolag inom Wealth-Tech som 
klassificerar investeringsrådgivare. 

– Det har gått bra för mina kunder och deras placeringar, vilket är min största drivkraft. Det vill 
säga att ge värdefull rådgivning för mina kunder och finna de bästa placeringarna utifrån mina 
kunders behov, säger Daniel Rock.

Investeringsrådgivning och

förmögenhetsplanering
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Corporate Members 138
Individual Members 122

6,9%

46,6%

Patrons
100 employees

1-10 employees

29,6%

11-100 employees

Individual members

7,7%8,8%

8,7%

6,5%

10,9%

10,1%
8,7%

8,0%

16,7%

15,2%15,2%

15,2%

Professional
Services

Financial Sector

Industrials

Legal Services

Management Consulting

Consumer Goods & Retail

Media & Marketing

Travel & Tourism
Technology 3,6%

Education 3,6%
Life Sciences 2,9%

Commodities Trading 2,9%
HR 2,4%Categories Industries

https://www.popelix.ch


It’s the best start in life your baby can have.
We’ve spent over fifty years working with expert researchers 
in mother’s milk, providing lactation support and knowledge 
to mums all over the world. Our Swiss-made pumps are  
the trusted choice for healthcare professionals worldwide.
Every Medela product is designed to support you, so you  
can feed your baby with amazing mother’s milk for longer.

Mother’s milk is amazing.  

www.medela.com

ad-medela-A4-chamber-of-commerce.indd   1 01.05.18   14:17
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Bronze Members

Advokatfirman Carler TT AB
Advokatfirman Per Edholm
Advokatur Bernhard
Air-Dynamic SA
Alferano Mode AG
Amplia Co AG
Berg Consulting & Relocation
BHA Partners AG
Birgitta Arve Consulting
blueprint properties s.a.
Bonhôte Services SA
Brand Treuhand
BRANDIT GmbH
Brødre - Scandinavian Heritage GmbH
Business Sweden
Capital Rewards Partners
Capnovum (Switzerland) GmbH
Dagsmejan Ventures AG
DIGITT AG
Engelberg-Titlis Tourismus AG
EPEK Advisory GmbH
Europeiska Försäkringsmäklarna SA
EVA ZINGG PHOTOGRAPHY
Executive Life Design
Fiduciaria Mega SA
Fischer & Partner
Flexiject Invent GmbH
fluidfocus ag
FORSBERG ARCHITEKTEN AG
Frankofon Förlag
Geodesica AG
go integral gmbh
Happy at Work SARL
Hästens Store - Zürich, Basel
Hästens Store - Saanen-Gstaad, Bern, Geneva
Holm AG
Hotel Schweizerhof Bern & THE SPA
Huber Matteo Architecture and Urban Planning
iBinder AB
Interogo Treasury AG
Key Capital AG
KG FRIDMAN AB
Lucibello Travel AG
Mediaplanet Group AG

MR Schmid Consulting GmbH
NARVA GROUP AG
NextMedia
Oeriginal Marke & Kommunikation
POPELIX GmbH – wayfinding design
Prosensit Management Consulting AB
Risskov Autoferien AG
RVA Associati SA
SAS Scandinavian Airlines 
Scandi-shop S.A.
Ski Lodge Engelberg
Skiers Accredited
Sourcing + Service GmbH
SSI Wealth Management AG
Steimle & Partners Consulting Sagl
Stena (Switzerland) AG
studioyacine
Svenska Kyrkan Lausanne-Genève-Bern
Svenska Kyrkan Zürich-Basel
SWEA Genève
SWEA Zürich
Swedish International School of Geneva
SwedSwiss - Ahlén Consulting
Swiss Academies of Arts and Sciences
TalkPool AG
Tareno AG
Tillsamman Restaurant
Torsten Svensson Consulting
toweb GmbH
Vegan Velo
ZahnCity GmbH
Zeitgeist AB
Zurich Insurance General Agency Karl-Johannes Ehrat

SSCC Bronze Members
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Canton of Aargau
Hanspeter Fässler
Gustaf Sandberg

Canton of Basel
Michiel Hamberg
Richard Hillbert
Olof Strand
Caroline Wikefeldt

Canton of Bern
Inge Schütz

Canton of Geneva
Vanessa Adams
Max Behesht
Claes Berglund
Åsa Bittel
Anette Fritz Bushhousen
Anders Bäckdahl
Kerstin zu Dohna
Henrik Ekelund
Maria Hamilton
Bo Hjelt
Paola Hjelt
Eric Jaques-Dalcroze
Can Kut
Karl-Olof Lövblad
Erik Nordquist
Christian Pehrsson
Anette Salsgård
Kristin Vuitton
Marzena Sproule Zuchowska

Canton of Graubünden
Marianne Bergengren
Mikael Hansson

Canton of Lucerne
Bennt Bengtsson
Jesper Strand

Canton of Obwalden
Ola Lundberg

Canton of Schaffhausen
Hans-Erik Stenlund

Canton of Schwyz
Hans Enhörning
Michael Schneider
Anna Stenbeck

Individual Members

Canton of Solothurn
Christina Johansson

Canton of Ticino
Berit Abt
John Blomberg
Massimo Borella
Franco Brusa
Ralph Gervais
Michael Grindfors
Inga Krantz
Viveka Linde
Georg Ragnar Lundmark
Jan Opsahl
Magnus Roth
Britta Soldati-Krantz
Bengt Wahlqvist

Canton of Valais
Åsa Blidegård
Gordon Dunn

Canton of Vaud
Madeleine Adamsson
Ulrika Björklund
Hélène Carendi
Jan Carendi
Karin Dahlman
Martin Hedman
Björn Härenstam
Eric Johnsson
Vegard Knudsen
Hans Nilsson
Jan-Eric Nilsson
Dag Richter
Stefan Wulkan

Canton of Zug
Eva Fiorenzoni
Ivar Günther
Matthias Hürlimann
Peter Liden
Barbara Oeuvray
Lars B. Stigemar

Canton of Zurich
Marie Ahrnstein-Peters
Kristin Arve
Sabina E. von Arx
Helena Banér
Marcus A. Bergagård
Lars-Kristian Bråten

Susanne Di Cristo
Börje Denter
Magnus Ehrnrooth
Yvonne Baumgartner Floeter
Mark Furger
Gregor Gawron
Oliver Guggenheim
Tanja Havemann
Olof Henricsson
Vilhelm Hultgren
Margareta Hultman
Ivo Hungerbühler
Sandra Jonsson
Carl Jung
Anna C. Kammenhuber
Göran Kinell
Mats Klingberg
Peter Leupp
Mans Lidgren
Jonas Metzger
Armin Meyer
Hans Ulrich Märki
Henrik Nordborg
Paula Nordgren
Tor Peters
Olof G. Poëll
Hans G.R. Rosenberg
Anna Mattsson Samanta
Anne Thorstvedt Sjöberg
Fredrik Strömberg
Göran Svenäng
Carl Fredrik Sverdrup
Dick Söderberg
Joacim Söderlund
Björn Thielcke
Michael Treis
Moritz Vischer
Malin Wadström
Per Westin
François Wiget
Jürg Wildberger
Mats Wilhelm
Erik Wirdheim
Anders Wulf
Meinrad Zimmermann

Rheinfelden (Germany)
Anders Olsson



Our solutions  
are everywhere
More than a century working with nearly every industry gives SKF the knowledge 
and experience to answer almost any mechanical engineering challenge. Our  
customers have access to that collected experience through regional and global 
technical and service centres, and a 10 000-strong distributor network. Trust your 
challenges to a partner with a history of innovating ways to meet them.  
Find out more at

www.skf.com.

® SKF ist eine eingetragene Marke der  
SKF Gruppe | © SKF Gruppe 2018 
Bestimmte Aufnahmen mit freundlicher  
Genehmigung von Shutterstock.com.
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New Members

At Vontobel, we actively shape the future. We create and pursue opportuni-
ties with determination. We master what we do – and we only do what we 
master. This is how we get our clients ahead. As a globally operating finan-
cial expert with Swiss roots, we specialize in wealth management, active 
asset management and investment solutions. We empower our colleagues 
to take ownership of their work and bring opportunities to life. Because 
we are convinced that successful investing starts with assuming personal 
responsibility. We relentlessly question the achieved, striving to exceed the 
goals and expectations of our clients.

We stand for a sustainable approach to wealth management. As a family-
based and listed company, we offer both stability over time and transpar-
ency, and we believe in long lasting relationships based on fairness.

As in 2014, 2015 and 2016, the Swiss business magazine “Bilanz” again 
awarded Vontobel Wealth Management a top ranking among private banks 
in 2017. For eight consecutive years Vontobel is named “Leading Broker-
age Firm” for Swiss Equities in the Extel Survey, the world’s biggest, annual 
survey, where more than 19,000 investment professionals from around the 
globe voted.

Vontobel now joins as Patron of the Swedish Swiss Chamber of Com-
merce. For years we have participated in SSCC meetings and experienced 
the networking opportunities and good soil for growing business relations.

Great banking is built through long-lasting relations. SSCC is a net-
working organization for people and companies who are interested and 
engaged in the trade between our two countries. The objective of the 
Chamber is to promote, study, extend, advance and protect commercial 
and industrial relations. Through our Patronage, Vontobel will be an active 
part in this process.

We know the Swiss market, Swiss companies and Swiss entrepreneurs. 
Today, we have a strong presence in our Swiss home market and we are 
rapidly growing our footprint in international markets. 60% of our advised 
client assets come from international clients.

Patron Member

www.vontobel.com

https://www.vontobel.com


At Vontobel, we entrust our 
people with the freedom to take 
initiative while expecting them  
to assume individual respon-
sibility. Ownership and mutual  
trust enable us to deliver  
superior value for our clients.

More at vontobel.com

Be confident.
Own your success.



Delivering powerful, effective  
problem solving where it  
matters most – at the highest  
levels of leadership.

Management Consultants in  
Executive Search, Executive  
Assessment & Development,  
and Board Consulting

Egon Zehnder International  
(Switzerland) Ltd  
Toblerstrasse 80  
8044 Zürich  
t + 41 44 267 69 69  
zurich@egonzehnder.com

Egon Zehnder International  
(Suisse) SA  
Cours de Rive 10  
1204 Genf  
+ 41 22 849 68 68  
geneva@egonzehnder.com

www.egonzehnder.com

EZ_Anzeige_A4_4c.indd   1 04.03.15   15:32
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Gold Member

Chalmers University of Technology conducts in-
ternationally acclaimed education and research 
within engineering sciences, natural sciences, 
mathematics, architecture, design and shipping. 
This, in turn, is consolidated by our professional 
innovation process in partnership with the world 
around us. Chalmers has approximately 11 000 
students and 3 000 employees. Advancing sci-
ence and technology to help improve the world 
has characterized Chalmers since its foundation 
in 1829 in accordance with the motto of our 
founder, William Chalmers: Avancez!

Being a Chalmers graduate means that you 
are part of a worldwide network of almost 60 000 
other Chalmers alumni, former students. You are 
still an important part of the university even af-
ter graduation and we hope you want to stay in 
touch. If you choose to keep in touch, you will 
receive the latest research news from the Univer-
sity and we will keep you posted on what’s hap-
pening in your line of education. Learn more on 
alumni.chalmers.se.

www.chalmers.se

https://www.chalmers.se
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Silver Members

Since 1946 Caminada Treuhand AG Zürich delivers compre-
hensive and high-quality services for small and medium-sized 
firms in accounting, audit, and tax related matters. Likewise 
for Swiss private individuals with high requirements regarding 
their private tax, financial, and inheritance planning. With about 
25 employees we are a middle-sized fiduciary and accounting 
firm in the Greater Zurich Area. We are pleased to have be-
come a member of the Swedish Swiss Chamber of  Commerce 
(SSCC). Further we are also member of  EXPERTsuisse the Swiss 
Expert Association for Audit, Tax and Fiduciary and a member 
of MSI Global Alliance, a leading international association of 
independent legal and accounting firms.

Better life. Better performance. Hintsa Performance has been 
guiding people and businesses achieve both for over 20 
years. Hintsa is a leading provider of high-performance coach-
ing and digital wellbeing services. Its science-based methods 
for optimising health, wellbeing and performance have been 
proven in the most challenging environments of business and 
sport.

Clients, from Formula 1 champions and CEOs to executive 
teams and employees worldwide, trust Hintsa to help them 
succeed in their fields. Behind every success story is the sup-
port of over 100 professionals. Hintsa’s Performance Coaches, 
Doctors, and Software Developers work from offices in Zurich, 
Geneva, London, Helsinki, Oslo and Zug. Together, they share 
a common goal: to upgrade your life and unlock your full 
potential.

Investor, founded by the Wallenberg family a hundred years 
ago, is the leading owner of Nordic-based international 
 companies. We own significant minority or majority interests 
in high quality companies. Through our participation on the 
boards of directors, we work for continuous improvement 
of the performance of the companies. With our industrial 
 experience, network and financial strength we strive to make 
our companies best-in-class.

Our cash flow allows us to support strategic initiatives in our 
companies, capture investment opportunities and provide our 
shareholders with a dividend.

Our holdings include among others ABB, Atlas Copco, 
 Ericsson, Mölnlycke and SEB.

www.caminada.ch

www.hintsa.com

www.investorab.com

http://www.caminada.ch
https://www.hintsa.com
https://www.investorab.com
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Redeye is the next generation equity research and investment 
banking company, specialized in Life Science and Techno-
logy. We have executed more than 140 public transactions 
over the last five years. During 2017 Redeye executed seven 
Initial Public Offerings on Nasdaq First North as part of our 
Corporate Finance offering. We are furthermore the leading 
provider of Corporate Broking in the Nordic Countries, with 
around 100 corporate clients, all listed companies. As a part of 
our Corporate Broking service we provide equity research, in-
vestor events and a digital website read by 130,000 investors 
every month. Redeye was founded 1999 in Stockholm and is 
regulated by the Swedish Financial Authority.

Messe Zürich is located in Switzerland’s strongest economic 
region and thus constitutes an excellent location for trade fairs 
and consumer shows. Messe Zürich has flexible hall facilities 
and is also responsible for the upkeep of Theater 11.

Messe Zürich offers you a surface area of approximately 
30,000 m2 in a compact exhibition building – divided over 
seven exhibition halls. Whether for a trade fair, an exhibition, 
a congress, a shareholders’ meeting or any other function, 
Messe Zürich has what it takes to organize your event.

Messe Zürich is organizer of the following B to C exhibi-
tions: Züspa, Creativa, Swiss Moto, Giardina and Berufsmesse.
Züspa, the lifestyle b to c public exhibition, is the biggest Pop-
up Store event in Zurich. At Züspa it is all about the experi-
ence, immerse yourself. Discover, try, wander, shop and enjoy. 
There is something for everyone.

www.redeye.se

www.mch-group.com

SSCC New Members

https://www.redeye.se
https://www.mch-group.com
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Bronze Members

www.blueprint.ch

Your partner to search and build your project. Building projects often seem 
like a jungle. Here in Switzerland they are. We are here to make heads and 
tails of it. Our expertise includes: Property Development Consultation, Ma-
jor and minor renovations, New construction, Architectural plans, Obtain-
ing building permits, Contact neighbours and authorities to avoid objec-
tions, Execution, Budget Management. We speak English, French, Italian 
and Scandinavian. If you have a specific project in mind - Contact us.

www.brandtreuhand.ch

Brand Treuhand was founded in 2006 in Bern. We render high quality ser-
vices in the areas of accounting, auditing, tax consulting and personnel 
administration. Our customers are mainly small and medium sized compa-
nies and group companies of international enterprises. We are members 
of ExpertSuisse and TreuhandSuisse. We are a small team with motivated 
staff and our aim is to render our services timely, professionally and cost 
efficient.

www.brandit.com

BRANDIT is a highly specialised boutique firm within Legal in Digital. We 
work within the field of Domain Name Management, Domain Name Strat-
egy, Online Monitoring Services and Enforcement, Online Compliance. In 
addition we also offer Trademark Registrations/ Renewals and Trademark 
Strategy. BRANDIT probably has the best reputation in the industry today 
and our goal is to remain the best in the industry offering the highest qual-
ity of service, and in addition always staying at the pulse of time.

www.brodre.ch

www.carler.se

I’m a Swedish-Swiss photographer based in Zurich offering a wide variety of 
Photography Services including portraits (adults and children), event pho-
tography (weddings, family reunions, birthdays…), commercial product and 
architecture photography. Being reliable, precise and efficient my goal is to 
satisfy your individual photography needs in a reliable, precise and efficient 
way. Please visit my homepage www.evazingg.com for some photographic 
samples of my work and more information.

www.evazingg.com

Carler law firm was founded 40 years ago and is a well-established practice 
in Swedish and international business law with offices in Stockholm and 
Paris. Carler specialises in business law, dispute resolution, insolvency law, 
property law and IT law. We are large enough to be able to deliver wide-
ranging specialist legal expertise, yet small enough to listen to the needs 
of our clients. We have an established network in Switzerland managed by 
our partner Torbjörn Thalinsson.

CL R
ER
A

blueprint.
www.blueprint.ch

Brødre is a Scandinavian fashion agency. It was born out of the idea of 
bringing the exciting and complementary lifestyle of Scandinavia to Swit-
zerland. We offer high quality Scandinavian brands, each with their own 
particular style. We further add contextual value by bringing you tailored 
events and happenings around Switzerland with a touch from the Nordic 
region. We help to lower the barriers for a successful market entry through 
our extensive network of partners in the Swiss market.

http://www.blueprint.ch
https://www.brandtreuhand.ch
https://brandit.com
http://brodre.ch
https://www.carler.se
https://www.evazingg.com
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Fiduciaria Mega is a professional partnership established in 1969. Being 
based in the Canton of Ticino, we are a point of reference for individual 
and corporate clients with local, national and international interests. We 
offer services like tax consulting, wealth planning for HNWI, ordinary and 
extraordinary business consulting, provision of corporate offices and simi-
lar, payroll services linked with work permits, tailored to our clients’ needs.

www.fiduciariamega.com/en

Frankofon Förlag was founded in 2007 by Annelie Karlsson. The Publish-
ing Company started off with publishing magazines, further on books and 
as from last year a new series of Bookazines, a hybrid between a book and 
a magazine. The next issue; Good Future Bookazine is to be published in 
September 2018. An edition filled with extraordinary stories about good 
spirit, sustainable living, future innovations, great personalities and big 
minds, guided by UN:s 17 global goals for sustainable development.

www.frankofon.se

Since 2008, Happy at Work has been helping organizations to build better 
workplaces in diverse and multicultural contexts in more than 12 countries. 
Over 10 000 people have participated in training programs, conferences and 
coaching. The founder, Annika Månsson and her team, have created an evi-
dence based, integrated approach ensuring greater employee engagement 
and sustainable performance.

www.happy-at-work.ch

Dreams literally do come true! Ask Sandra and Stefan Ryter, interior design-
ers for chalets in Gstaad. On business in Zürich a few years ago, they stayed 
one night in the Hotel Kindli, and awoke the next morning to the realisation 
that they had not slept so well, nor awoken so refreshed since they were 
small children. They lifted the bed covers to discover that the boxspring 
bed was a Hästens and from that moment on, Stefan and Sandra were de-
termined to supply Hästens beds to their clients.

www.bluecheck.ch

SWEA is the largest organization outside Sweden promoting Swedish lan-
guage, culture and tradition. We are a global organization with 7,000 Swed-
ish speaking women in more than 70 chapters in over 30 countries. SWEA 
provides a strong personal network as well as valuable support to Swedish 
industry abroad. SWEA also grants around $250,000 a year in donations 
and scholarships. SWEA Geneva was founded in 1992 and celebrated its 
25th anniversary last year.
geneve.swea.org

Tareno Ltd was established in 2000 as a company limited by shares and 
owned by private partners. By now we have over 30 members of staff and 
client assets under management of over CHF 2.5 billion, we are one of 
Switzerland’s largest independent asset management companies. As we 
operate worldwide we also have relationship managers who focus on Scan-
dinavia. Our specialty is advising private clients and supporting them inde-
pendently, personally and by applying the best-in-class approach.

www.tareno.ch
Blau:  Pantone 2748
Grau: Pantone: 429

Blau:  Pantone 2748
Grau: Pantone: 429

SSCC New Members

http://www.fiduciariamega.com/en
http://www.frankofon.se
https://happy-at-work.ch
https://bluecheck.ch
http://geneve.swea.org
http://www.tareno.ch
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Bronze Members

ZURICH - More than 1.4 million individuals, small and medium sized  
enterprises as well as major corporations in Switzerland place their trust in 
the products and services of Zurich. Our focus is to ensure that our clients 
understand the Swiss Financial and Insurance world, thus leading to tailor-
made solutions. Our Swedish consultant, Alexander Hesselvik, is happy to 
guide you with your insurance, pension and investment enquiries.

www.zurich.ch/ehrat

2000T®  |  HERLEWING®  |  EALA®  |  MARANGA®

SAY GOOD MORNING TO 
OUR 4 NEW EYE-OPENERS.

Since 1852, Hästens has been on a 
relentless quest to create a bed so 
perfect it makes you more awake. 
Because how you feel at 4 pm is 
the only way to really judge the 
quality of your sleep.

Now, we have once again pushed 
the boundaries for perfection. Our 
new series of beds are built with 
the ultimate combination of natural 
materials in a unique layer-upon-
layer technique. The fi nest horsetail 
hair, wool and cotton are massaged 
together by hand to full evenness, 

creating a sophisticated union of 
airy softness and pliable fi rmness. 

Up to three separate spring sys-
tems – perfectly matched to each 
other – give every part of your body 
exactly the support it craves. And 
meticulously placed side stitching 
makes all layers work together in 
a level of harmony that has never 
before been experienced. With 
Herlewing, Eala, Maranga and a 
refi ned 2000T Hästens takes sleep 
comfort to a revolutionary level.
betten-hastens.ch | hastens.com

GSTAAD-SAANEN | GENÈVE | BERN

BE AWAKE FOR THE FIRST TIME IN YOUR LIFE

https://www.zurich.ch/ehrat


Cleantech Innovations

Minesto – Sweden
An underwater kite that harvests current and tidal 
stream energy.  As the kite flies in the current, water 
flows through the turbine at the same speed and 
electricity is produced in the generator. The first 
commercial-scale project is underway in Holyhead, 
Wales. Learn more at: minesto.com

Text & Illustration: © 2018, POPELIX GmbH

https://www.popelix.ch


YOUR PARTNER FOR SWEDISH, 
SWISS AND INTERNATIONAL 
TAX AND LEGAL SERVICES

Kendris Ltd. is the leading independent Swiss provider of Trust, 

Family Office and Fiduciary Services, national and international 

Tax and Legal advice, Art Management as well as Accounting and 

Outsourcing services for private and corporate clients.

Aarau | Basel | Geneva | Lausanne | Lucerne | Vienna | Zurich 



www.kendris.com | info@kendris.com | +41 58 450 58 00

THINKING ABOUT MOVING ABROAD? 

WHERE CAN YOU FIND A TAX REGIME 

THAT SUITS YOUR PURPOSES?  

MOVING TO SWITZERLAND?  ARE YOU 

SPOILT FOR CHOICE WITH REGARD TO THE 

ORDINARY OR THE LUMP-SUM TAX REGIME? 

ASSISTANCE WITH TAX 

COMPLIANCE WORK IN 

SWEDEN OR SWITZERLAND?

SETTING UP A FOREIGN HOLDING  

COMPANY OR A COMPANY IN 

SWITZERLAND? 

NEED AN EXIT STRATEGY 

FOR YOUR BUSINESS?

DO YOU NEED SUPPORT ON ONE 
OF THESE TOPICS?

Katarina Lif Burren     

Partner

““

“
“

“
Martin Oster    

Director

Cecilia Stenberg  

Director

CONTACT US, WE WILL PROVIDE YOU WITH 
PROFESSIONAL ADVICE TAILORED TO YOUR NEEDS.
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Past Events 2017/18

September 2017
 � SSCC Crayfish Party – Zurich
 � The international automatic exchange of 
information and tax matters – seminar with 
Bolla  Bonzanigo &  Associati, Steimle & Partner 
 Consulting and UBS – Lugano

 � Partner Event: Breitling Sion Airshow – event with 
SAAB – Sion

 � SSCC After Work – Zurich
 � Swiss vs Swedish Social Security in a cross border 
context – seminar with Kendris – Geneva and Zurich

October 2017
 � What you need to know about Blockchain – seminar 
with EY – Zurich

 � NextGen CH: An insider’s perspective on Tesla’s 
story – Zurich

 � Seminar with Urban Bäckström – former Governor 
of the Swedish Central Bank – Geneva

 � SSCC After Work – Bern
 � 5th Lugano Philanthropy Day – event with 
UBS – Lugano

 � Seminar with Simona Scarpaleggia – CEO of IKEA 
Switzerland – Zurich

 � SSCC After Work – Geneva

November 2017
 � Scandinavian fashion meets Swiss fashion – partner 
event with Brødre – Zurich

 � World Childhood Foundation Charity Dinner – Zurich
 � NextGen CH: How to get any job – The do’s and 
don’ts of online networking – Zurich

 � Glögg Evening – in cooperation with Hästens 
 Geneva store – Geneva

December 2017
 � Art as an Investment – seminar with SEB Private 
Banking – Zurich

 � Santa Lucia Dinner – Lugano

January 2018
 � Art – Passionate Investment or Invested Passion? – 
seminar with Bonhôte Services – Geneva 

 � Partner Event: Networking  Skiing event – event 
with Ski Lodge  Engelberg – Engelberg

 � Nordic Event – seminar at SIX – Zurich
 � NextGen CH: How will technology disrupt your 
business? – Zurich

 � SSCC After Work – Geneva

February 2018
 � SSCC Business Forum 2018 – What is required to 
attract and retain startups? – Zurich

1

2

3
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 � SSCC After Work – Zug
 � Behind the scenes – seminar at  Ferring 
 Pharmaceuticals – Saint-Prex

March 2018
 � Geneva International Motor Show – event with 
Volvo Cars – Geneva 

 � Annual SSCC Ski Competition – in cooperation 
with SEB Private  Banking – Klosters

 � Space journeys and space opportunities – seminar 
with Christer  Fuglesang and RUAG Space – Zurich

 � SSCC Annual General Meeting and 10-year 
 Anniversary – Bern

April 2018
 � Sink or Swim? Digital Transformation in the 
 Financial Industry – seminar with Nexell and 
 Lombard  International Assurance – Geneva 

 � SSCC After Work – Geneva

May 2018
 � Quantum Computing and Entrepreneurship – 
seminar with Chalmers University of Technology 
and ETH – Zurich

 � Understanding the Human Brain – Re-thinking Man 
and Machine – seminar with Human Brain Project 
(HBP) and Uppsala University – Geneva

 � Swedish Election Debate – event in collaboration 
with SNS Schweiz-Lichtenstein – Zurich

 � Present and future challenges for mobility and 
urbanism in Ticino and Lombardy – Lugano

 � SSCC After Work – Geneva

June 2018
 � Swedish National Day Celebrations – in coopera-
tion with Swedish organisations – Geneva 

 � Nordic event – Doing business in the Nordics and 
Switzerland – Differences in business culture – 
seminar with Switzerland Global Enterprise – Zurich

 � Partner Event: Vernissage at Art Basel – Basel

Photos
1 SSCC Business Forum 2018 
 (Photo: Markus Senn – Passion for Pictures)
2 World Childhood Charity Dinner 
 (Photo: Armin Graessl Photography)
3 Annual SSCC Ski Competition (Photo: SSCC)
4 Nordic event (Photo: Eva Zingg Photography)
5 Seminar with Simona Scarpaleggia (Photo: SSCC)
6 Geneva Motor Show (Photo: SSCC)
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SSCC BUSINESS FORUM 2018 – The importance of 
startups and how to accelerate the startup scene 

in Sweden and Switzerland

Zurich,  
1 February 2018 
The SSCC Business Forum 2018 - The impor-
tance of startups and how to accelerate the start-
up scene in Sweden and Switzerland - was held 
on 1 February in Zurich with more than 120 del-
egates. Very inspiring speeches and great net-
working for our 6th edition of the SSCC  Business 
Forum. Thanks to all speakers, sponsors and del-
egates for making this event a success.

An active startup scene is important for the 
economic growth of a country and to create 
future opportunities, where agility and flex-
ibility in a fast-paced world are key to success. 
Both  Sweden and Switzerland rank as two of the 
most innovative countries in the world. However, 
to create an environment which fosters startup 
growth and innovation, a country needs to have 
the right ingredients.

Focusing on what is required to attract and 
retain startups, we invited speakers from both 
 Sweden and Switzerland to discuss the impor-
tance of startups, respective challenges and 
opportunities and what we can learn from each 
other.
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The startup scene is very complex 
with many players and we wanted 
to make sure we covered all as-
pects. We had the honour of hav-
ing keynote speakers from the gov-
ernment in Sweden, Marie Wall, 
Deputy Director Startups at the 
Ministry of Enterprise in Sweden, 
and from a regional level, Prof. 
Patrick Aebischer, EPFL President 
Emeritus from Western Switzerland. 
Linda Krondahl, CEO & Co-founder 
of THINGS, startup hub in Sweden 
and Mike Baur, Executive Chairman 
& Co-founder, Swiss Startup Factory 
held keynote speeches from the 
startup hub perspective.

Our keynote speakers provided 
interesting insights to the start-
up scenes in both Sweden and 
 Switzerland. Additionally, having 
representatives from universities, 
governments, investor and startup 
businesses contributed to very dy-
namic discussions on both oppor-
tunities and challenges in this fast-
changing area.

Switzerland has some of the 
world’s best infrastructure, highest 
disposable income, and consistently 
ranks as being the most innovative 
country in the world. In addition, 
Switzerland has a highly educated 
workforce and prominent universi-
ties. However, according to Prof. 
Patrick Aebischer, research talent is 
not enough to establish an innova-
tion culture, where the capability to 
host startups at university campuses 
and liberal tech transfer policies 
play an important part. Swiss disad-
vantages include lack of funding in 
the second stage as well as lack of 
attractive exit strategies.

Sweden has a booming startup 
scene with a mature ecosystem with 
hubs in Stockholm, Gothenburg 
and Malmö. Having produced 7 
unicorns to date, Stockholm is the 
third most prolific hub globally. Ac-
cording to Linda Krondahl, CEO & 
Co-founder of THINGS, some of the 
advantages in Sweden include that 
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it is a small country, which fosters 
global thinking and provides a small 
market to test the products. The 
ecosystem with its small community 
and available capital also makes it 
easier to start a company. Moreo-
ver, Swedes are early adopters, and 
being in the second generation, 
Unicorn founders start giving back, 
both through capital, experiences 
and contacts. However, even if ad-
vantages such as capital availability 
makes it easy to start a company in 
Sweden, housing difficulties, high 
taxes and a funding gap in the sec-
ond phase remain disadvantages. 

We also had an interesting 
panel with entrepreneurs and in-
vestors led by moderator Prof. 
Dr.  Detlef Günther, VP Research 
& Corp. Relations, ETH Zürich. 
 Christoph  Birkholz, Co-founder,  Zurich 
 Impact Hub; Caroline  Gueissaz, 
 Managing Director, Business  Angels 
 Switzerland; Niclas Molinder, CEO 
& Founder, Auddly; Isabelle  
Ohnemus, CEO & Founder, EyeFitU 
and Anders Thulin, Senior Digital 
Expert, Triton held an interesting 
and inspiring discussion about the 
opportunities and challenges in the 
startup scene in both Sweden and 
Switzerland.

SSCC Business Forum 2018 
(Photos: Markus Senn – Passion for Pictures)
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Geneva,  
10 October 2017
In October 2017, the SSCC had 
the pleasure to invite members to 
a seminar with Urban Bäckström, 
former Governor of the Swedish 
Central Bank (Riksbanken). The 
seminar, held in Swedish, touched 
upon both past, present and future 
challenges, drawing on Bäckströms 
wealth of experiences. 

As a state secretary at the 
 Swedish Ministry of Finance in the 
1990s, Bäckström was involved with 
the management of the  Swedish fi-
nancial crisis. Apart from being the 
former Governor of the  Swedish 
Central Bank, Bäckström also has 
an established background within 
Swedish industry and trade, hav-

Inside the head of the former Governor of the Swedish 
Central Bank – seminar with Urban Bäckström 

5th Lugano Philanthropy Day – Embrace a holistic 
approach to achieve your philanthropic objectives

Lugano,  
18 October 2017
In cooperation with UBS, the SSCC 
had the pleasure to invite members 
and friends to the fifth edition of the 
Lugano Philanthropy Day – a pleas-
ant occasion starting to become a 
tradition in the SSCC event calen-
dar.

Increasingly, philanthropists are 
setting audacious social change 
goals. With the ultimate goal to end 
homelessness and hunger, they do 
not want to limit their interventions 
to building shelters for the homeless 
and funding soup kitchens. Howev-
er, they will not achieve their objec-
tives simply by conducting philan-
thropy in a traditional way, rather, 
they need to embrace a more ho-
listic approach, using creativity, con-
nections and collaboration.

ing been the Managing Director 
of both Skandia Liv and  Svenskt 
Näringsliv (the Confederation of 
Swedish  Enterprise). Today, he is 
active in several boards includ-
ing as Chairman of the Board in  
Rederi AB Gotland and 
Näringslivets  Tankesmedja Timbro, 
Vice Chair in Danske Bank Group 
A/S in  Copenhagen as well as mem-
ber of the board in Lancelot Asset 
 Management AB in  Stockholm.

During the evening, Per 
Heggenes, CEO of the IKEA Foun-
dation, talked about addressing 
children’s needs in a holistic way, 
referring to the foundations main 
learnings from 35 years in operation. 
Next, a holistic approach to ending 
modern slavery was addressed by 
Nick Grono, CEO of the Freedom 
Fund, saying that just as abolition-
ist coalitions forced the end of the 
Atlantic slave trade in the 19th cen-
tury, courage and commitment can 
end modern slavery today. The in-
teresting and thoughtful presenta-
tions were complemented by the 
following panel discussion, moder-
ated by Lorenzo Piovanello, UBS 
Philanthropy Advisor, with speak-
ers Jaume Iglesies, Sustainable In-

vestment Specialist at UBS Wealth 
Management and Elena Casolari, 
Executive President at Opes Impact 
Fund.

Towards the end, Bengt Wahl-
qvist, Serial entrepreneur, philan-
thropist and co-founder of 3GT and 
Nina Hoas, Executive Director, Phi-
lanthropy Advisory at UBS Wealth 
Management, presented a selec-
tion of projects presented at the Lu-
gano Philanthropy Day throughout 
the years, including an update on 
where these projects stand today. 
Finally, ending the day with food 
and drinks opened up for continu-
ous discussions amongst speakers 
and participants.

Seminar with Urban Bäckström (Photos: SSCC)
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Zurich,  
23 January 2018
In the beginning of 2018, the SSCC co-organ-
ized a Nordic Event at SIX together with the 
 Dänisch-Schweizerische Handelskammer (DSHK), 
 Handelskammer Finnland-Schweiz and Norges 
Klubben Sveits. The event was part of the con-
tinuous cooperation across the Nordic Chambers 
of Commerce in Switzerland. 

After a welcoming speech by the DSHK 
 President, Torben Duer, Søren Mose introduced 
all participants to SIX and how their business op-
erates in the FinTech industry. Søren Mose is a 
Board Member of SIX and Chairman of the Risk 
Committee. Søren has previously been the CEO 
of several banks and is today a strategic advisor 
and active board member in the areas of Financial 
Services, FinTech and Sport industry. Following 
the seminar, Andrea Weidemann, Head Swiss 
Finance Museum, gave a private guided tour of 
the museum.

Nordic Event at SIX

St-Prex,  
27 February 2018

Behind the scenes – seminar at Ferring Pharmaceuticals 

In cooperation with our patron 
member, Ferring Pharmaceuticals, 
we had the pleasure of organis-
ing a “Behind the scenes” seminar 
on February 27, 2018. At the fully 
booked event, the Senior Director 
of the Swiss Manufacturing Plant, 
Esteban Uriarte, gave a guided 
tour of the Production area. Being 
responsible for leading the manu-
facturing site at St-Prex, Esteban 

provided the group with interesting 
insights on Ferring Pharmaceuticals’ 
manufacturing during the tour. 

After the tour, we had the oppor-
tunity to listen to a presentation on 
Ferring’s history, activities and re-
search areas by Director Corporate 
Affairs, Markus Siegenthaler and 
Executive Vice President, Per Falk. 
Markus Siegenthaler is currently in-
volved in matters concerning local 
Swiss regulations. In addition, he 
is secretary to and member of the 
Board of Directors of Ferring Inter-
national Center SA as well as sec-
retary to the Board of Directors of 
the subsidiary, Ferring Galenisches 
Labor AG in Allschwil (CH). Per Falk 
is responsible for overseeing all of 
Ferring’s Research, Development & 

Regulatory activities. Dr. Falk’s ca-
reer includes positions as Associate 
Professor/Lecturer at the Depart-
ment of Medicine at the  Karolinska 
Institute in Stockholm and ad-
junct Associate Professor at the 
Department of Molecular  Biology 
and Pharmacology at Washington 
 University School of Medicine in St. 
Louis.

Nordic seminar at SIX (Photo: Eva Zingg Photography)

Seminar at Ferring Pharmaceuticals 
(Photo: SSCC)
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Zurich,  
13 March 2018
With an evening full and out of 
space, Christer Fuglesang talked 
to an excited audience about his 
journey from KTH via CERN to 
ESA  (European Space Agency) and 
eventually to ISS, the  International 
Space Station. Christer Fuglesang 
became the first Swedish citizen 
to fly in space in 2006 when he 
flew as Mission Specialist on Space 
 Shuttle Discovery for STS-116 to the 
 International Space Station. Natu-
rally, Christer talked about his two 
space flights, describing how it ac-
tually is to work and live in space, 
before finishing by reflecting on the 
future for space exploration and 
“new space” – the fast-growing 
opportunities and applications in 
space and of space. 

Adding to Christer’s presenta-
tion, Daniel Fürst, Vice President of 
External Relations at RUAG Space 
Switzerland, talked about what 
“Space” really is and how it af-
fects our daily life - including why 
“Space” is strategic for a modern 
state. Daniel also addressed what 
RUAG does in that system and 
where it will go in the future.

Seminar with Christer Fuglesang, 
the first Swedish citizen in space

Seminar with Christer Fuglesang and Ruag 
(Photo: Eva Zingg Photography)



Geneva,  
3 May 2018
How can knowing more about the brain help us 
build tomorrow’s robots and computers, and how 
can it help improve treatment of brain diseases? 
What are the ethical aspects of new technology’s 
potential? These were among the questions dis-
cussed by researchers from Uppsala University 
and the EU Human Brain Project, in front of a 
packed auditorium, at a seminar in Geneva in 
early May. 

We are currently at the beginning of the 4th 
industrial revolution with exponential develop-
ment and integration of digital technologies in 
artificial intelligence, neurosciences, robotics, 
big data and blockchain influencing more and 
more sectors. In the future, digital technology 
will be integrated into almost all sectors of soci-
ety, including health, education, finance, security 
and mobility - a development that undoubtedly 
will affect our daily lives.

Behind every artificial intelligence (AI) device, 
self-driving car, self-learning robot and smart 
building, hides a variety of advanced algorithms 
that control learning and decision making. Some 

Understanding the Human Brain – Re-thinking 
Man and Machine



56 Swedish Swiss Chamber of Commerce

of the mathematical models that make up the 
backbone of advanced automated systems are 
currently under construction by researchers from 
Uppsala University and EPFL in Lausanne and 
Geneva.

In this context, the Swedish Swiss Chamber 
of Commerce (SSCC) in collaboration with the 
 Human Brain Project (HBP) and Uppsala  University 
had the pleasure of organising an evening to un-
derstand and discuss the latest developments 
in neuroscience, artificial intelligence, medicine 
and robotics – focusing on how greater knowl-
edge about the human brain might affect digital 
development. We invited senior researchers and 
industry leaders to discuss how we learn from the 
brain to build robots and computers of tomor-
row, how to better understand and ultimately to 
treat diseases of the brain and how to integrate 
neuroscience research data into computer mod-
els and simulations.

Ginevra Castellano, Senior Lecturer at 
 Uppsala University’s Department of Information 
 Technology, Division of Visual Information and 
Interaction, and head of the Social Robotics Lab, 
was one of the speakers at the seminar. She is 
researching the development of robots to sup-
port humans in areas ranging from education and 
healthcare to entertainment.

“Close human–robot interaction makes it es-
sential for us to understand how we, as humans, 
perceive robots. We have to develop robots that 
can interact with humans in socially intelligent 
and confidence-inspiring ways. These robots 
must have social skills and empathy. By using 
social robots, we’re dealing with issues that can 

help us understand what it means to be human,” 
says Castellano.

Besides Ginevra Castellano, Uppsala 
 University’s speakers at the seminar were Thomas 
B. Schön, Department of Information Technology, 
and Lina Emilsson, Department of  Engineering 
Sciences, who also moderated a discussion be-
tween the presenters.

Chris Ebell, Executive Director at the Human 
Brain Project; Dr. Marc-Oliver Gewaltig, Section 
Manager of Neurorobotics, Simulation Neurosci-
ence Division, Blue-Brain Project, EPFL Lausanne 
and Prof. Philippe Ryvlin, Department of  Clinical 
Neurosciences, CHUV Lausanne, Leader of the 
Medical Informatics Platform of the HBP also 
contributed with very interesting and insightful 
presentations on this broad and complex topic.

The Human Brain Project brings together more 
than 120 neuroscience and engineering research 
partner institutions from 19 European countries. 
The ambition is to create and operate a Europe-
an research infrastructure for brain research, cog-
nitive neuroscience and organise data describing 
the brain and its diseases as well as simulate the 
brain. Since 2015, the HBP has supported inter-
disciplinary research and infrastructure for neuro-
science, medical research, neurorobotics, math-
ematics, physics and neuromorphic computing. 
Uppsala University is a partner institution and 
lead one of the 12 sub-projects of the HBP.

Understanding the Human Brain (Photos: SSCC)



SSCC
Artificial Intelligence

Forum
31 Jan 2019 Zurich

Thursday 31 January 2019 
SIX ConvetionPoint
Venue: Pfingstweidstrasse 110, 8005 Zurich 
Time: 17:30 – 22:00

Artificial Intelligence – opportunities and threats 
for the business environment – a comparison of 
Sweden and Switzerland
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Upcoming Events 2018/19

13 

SEP

Cross-border inheritance aspects – 
seminar in partnership with Bon-
hôte Services SA
Lausanne

Saab – Gripen and the Swiss 
fighter procurement03 

OCT Zurich

19 

SEP

“How to reach peak performance – lessons 
from Formula 1 to Fortune 500” – seminar 
with Mika Häkkinen & Hintsa Performance
Zurich

After Work26 

SEP
Geneva

26 

SEP

Cyber security – 
seminar with Prof. Consoli
Lugano

How to save the oceanstbc 

OCT
Geneva

25 

OCT

Leading Growth Companies in 
Technology and Life Science – in 
partnership with Redeye
Zurich

After Work31 

OCT
Geneva

18 

OCT

6th Lugano Philantrophy Day
Lugano

2018

Seminar in partnership with Ericsson22 

NOV
Bern

SSCC Business Forum – Artificial 
Intelligence31 

JAN Zurich

14 

MAR

SSCC Annual General Meeting
Bern

2019

31 

AUG

Crayfish Party
Zurich

Keeping pace with cyber security in the 
digital age – seminar with Dr. Stefan Frei 
in partnership with Danske Bank

07 

NOV
Zurich

Subject to change and more events will be added.



Cleantech Innovations

Skyflor – Switzerland
Concrete, ceramics, and a substrate form modular 
elements that can be assembled in a variety of lay-
outs to create vertical gardens. They support biodi-
versity; help preserve urban fauna, provide sound 
insulation and improve urban microclimates. Learn 
more at: www.skyflor.ch

Text & Illustration: © 2018, POPELIX GmbH

https://www.popelix.ch
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SSCC Celebrates 
10 Years

The Chamber was founded 
on May 7, 2008 by  Honorary 
 Consuls Mrs Birgitta Arve,  
Mr Per Edholm and 15 Patron 
Members: ABB, Atlas Copco, 
EF, Ferring  Pharmaceuticals, 
Gunvor Group, Handelsbanken, 
IKEA, Lombard  International 
Assurance, Lundin Petroleum, 
Melker Schörling AB, Nestlé, 
Nordea, SAAB, SEB, and Tetra 
Pak.

In March 2018, the SSCC held its 11th Annual 
General Meeting (AGM) at Hotel Schweizerhof in 
Bern, celebrating 10 years in business. A lot has 
happened since the start, and with more than 260 
members and over 2 500 contacts, the Chamber 
has grown to be one the fourth largest Swedish 
chambers of commerce abroad – following New 
York, Great Britain and Brazil. 

 “While we have been a startup non-profit or-
ganisation ten years ago, I am proud and very 
thankful to all our members, my colleagues on 
the board and the management team for all 
the support and good work done and it makes 
me quite confident for the coming years of our 
Chamber”, says Chairman Hansueli Märki. 

Thanks to the Board of Directors,  Advisory 
Board, Patrons and Members, who repre-
sent leading enterprises in our two countries, 
the Chamber can draw on a wealth of experi-
ence. According to Managing Director, Mrs Eva 
 Fiorenzoni, this is a large reason behind the suc-
cess of the SSCC. In addition, the Board realised 
the value of investing in a managing director and 
employees early on, something that has made it 
possible to maintain a professional management 
of the Chamber. During the last years, new in-
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vestments have been focused on a 
CRM system as well as internal and 
external communication platforms 
to support the positive develop-
ment of the Chambers activities.

The initiative to form a long 
sought-after chamber of com-
merce was taken in 2008 by Mr Per 
 Edholm, Swedish Consul General 
in  Lausanne, and Mrs Birgitta Arve, 
Swedish Consul in Zurich. They 
had noted that while there were 
several Swedish chambers of com-
merce present around the world, 
and almost one in every European 
country, still no Swedish chamber 
existed in Switzerland, despite ex-
tensive business and social relations 
between our two countries. 

Many large Swedish corpora-
tions are established in Switzerland 
since a long time. IKEA for exam-
ple opened a store in Switzerland 
in 1973, being the first store out-
side Sweden, and TetraPak is es-
tablished in Lausanne since 1981, 
to mention just a few. There was a 
growing need for a networking plat-
form for senior and middle manage-
ment to have access to a platform 
to network and build relationships 
locally in Switzerland as well as be-
tween Sweden and Switzerland. 

“We started talks about start-
ing a chamber around 2005 and 
thanks to support from Mr Thomas 
Berman and Mr Bo Hjelt, who were 
instrumental in connecting us with 
the right companies, the SSCC was 
founded in 2008”, says Mrs Birgitta 
Arve.

Mr Bo Hjelt started his busi-
ness career in the 1960s, when he 
held various qualified positions in 
Svenska Metallverken, a significant 
Swedish corporation within the non-
ferrous metals industry, that later 
became part of the global  Electrolux 
Group. He has spent more than 
60 years abroad in  Japan, France, 
 Germany, Belgium and  Switzerland. 
He has also been active in the 
board of Swedes Abroad for more 
than 20 years. “A chamber of com-
merce is a very important platform 
for companies to improve and in-
crease business relations between 
countries”, says Mr Bo Hjelt. “I was 
very honoured to be able to ad-
vise the founding members of the 
SSCC at a very early stage. A pro-
fessional platform, such as a cham-

ber of commerce, is key to increase 
business relations across countries”. 
Mr Bo Hjelt and Ambassador Per 
Thöresson were both part of the 
Advisory Board, who played an im-
portant role for the first 5 years of 
the SSCC. Mr Bo Hjelt recruited the 
second and current Chairman for 
the SSCC, Mr Hansueli Märki, who 
came with a background from both 
IBM and ABB. 

Today, the Swedish Swiss 
 Chamber of Commerce continues 
to create interesting forums where 
executives of companies can come 
together with leading figures from 
political, economic and business life 
in an informal atmosphere. 

The business climate is changing 
rapidly, and personal contacts are 
becoming more and more impor-
tant. It is also of vital importance 
to know where to find the informa-
tion necessary for your business. 
A networking organisation, such 
as the Swedish Swiss Chamber 
of  Commerce, is playing an ever-
increasing role in being a point of 
contact for finding information, con-
necting people and companies and 
communicating on different topics 
involving Sweden and Switzerland.

Referring to Swedish-Swiss finance 
and business, the first Chairman of 
the Board, Mr Ian Lundin, says that 
“there are excellent opportunities 
for further expansion of trade and 
investment in both directions”. 
Adding that, “an organisation like 
ours, the Swedish Swiss Chamber of 
Commerce, has an important role to 
play in fostering business relations 
between Sweden and Switzerland”.

At the AGM the Chamber had 
the pleasure to welcome Mr Henrik 
Norlin, EF Education First, as a new 
Director of the Board and thank Mrs 
Mercedes Hernandez, Atlas Copco, 
and Mr Lennart Sindahl, Saab AB, 
for their time and valuable contri-
butions. Starting the 10-year cel-
ebrations, all participants had the 
opportunity to listen to inspiring 
speeches from Honorary Founder 
Mr Bo Hjelt, the first Chairman, Mr 
Ian Lundin, former Managing Direc-
tor, Mr Johan Mannerberg and the 
current Chairman Mr Hansueli Märki 
– both regarding the Chambers en-
trepreneurial past and the bright 
future ahead. Mr Bo Hjelt took us 
back to the start of the SSCC with a 

SSCC AGM & 10-year Anniversary 
(Photos: Eveline Salzmann)

captivating and emotional speech. 
He was elected Honorary Member 
in 2018 as thanks for his contribu-
tions to the SSCC. “It’s a great hon-
our to have been elected Honorary 
Member of the SSCC, and I am truly 
grateful that my contributions have 
been recognized in this manner.”



Chambe r E s t . Membe r s 1

A rg e n t i n a 1 9 5 4 5 4
Au s t r a l i a 1 9 1 1 1 0 2
B a r c e l o n a 1 9 8 8
Bosnia-Herzegovina
B r a z i l 1 9 5 3 4 2 0
Ca n ad a 1 9 6 5 4 2
Ch i n a 1 9 9 8 2 9 0
E s t o n i a 1 9 9 7 1 4 1
F r a n c e 1 9 1 5 2 5 8
Ge rman y 1 9 5 9 3 5 8
G re e c e 1 9 9 1
Hong Kong 1 9 8 6 3 5 3
I n d i a 2 0 0 8
I t a l y 1 9 9 3
J a p a n 1 9 9 2 1 1 2
L a t v i a 1 9 9 6 1 0 9
L i t h u a n i a 2 0 0 6 9 6
Mad r i d 1 9 5 0 2 5 8
Netherlands 1 9 6 0 2 1 5
New Yo r k 1 9 0 6 2 8 0
S l o v a k i a 1 9 9 7 3 8
Switzer land 2 0 0 8 2 3 8
Ta i p e i 2 0 1 2 5 7
T h a i l a n d 1 9 8 9
UK 19 0 6 7 0 3

Swedish Chambers International, SCI, consist of Swedish Chambers
of Commerce in 38 key locations where companies with Swedish
connections do business. Our Swedish partner is the Stockholm
Chamber of Commerce. In 2016, 25 Swedish Chambers of
Commerce abroad were members of SCI.

SSCC 4th largest Swedish Chamber
of Commerce among Swedish
Chambers International, SCI

The first Swedish chambers of
commercewere established in
theUK andNewYork in 1906
followedbyAustralia in 1911
and France in 1915. The
Swedish Swiss Chamber of
Commercewas founded in
2008.

Every year a report is put
together to compare some
key performance indicators
in order to learn fromeach
other as well as improve the
performance of the Swedish
chambers of commerce.

The last report published is from2017with KPIs
from2016. Comparing number ofmembers,
the Swedish Swiss Chamber of Commerce
comes on 9th placewith 238members1.
However,when looking atmembership
revenue, the SSCC rank as the 4th largest
SwedishChamber of Commerce in theworld
behindNewYork, UK andBrazil.China ranks
on 5th place followedbyGermany, HongKong,
France, Japan and India on 10th place.

1) Total number ofmembers at the end of 2016



The Swedish Swiss Chamber of Commerce,
SSCC, has grown steadily since the start in 2008.

At the end of 2017we had 245members and a
membership revenue of CHF 281’600. In June
2018we counted 260members. The cash flow
is controlled and in 2017wepresented a
positive result for the first time in the history of
the SSCC.

SSCCGrowth

Member Revenue

2010 2011 2012 2013 2014 2015 2016 2017

123,050

153,625

232,000 240,616 251,333 242,375
264,250

281,600
2008 2009 2010 2011 2012 2013 2014 2015 2016 2017

15

116 126

186
199

220 224
205

238 245

Membership Development

420,800 380,100 377,371
345,073 322,659 328,053

-21,682

-9,557 -7,968

-34,749

-4,059

5,249

Cash Flow

P&L

FY12 FY13 FY14 FY15 FY16 FY17
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Words from the Ambassadors

The Swedish-Swiss Chamber of 
 Commerce is young, just 10 years 
old, but has in short time become 
one of Sweden’s largest chambers 
of commerce in the world. Built on 
the strong historic trade and invest-
ment relations between Sweden 
and Switzerland, and with support 
from an outstanding group of part-
ner companies, top-level board 
members and excellent manage-
ment, the SSCC fills an important 
role in linking Swedish and Swiss 
business communities together. 

The Swedish Embassy in Bern 
was one of the driving forces behind 
the establishment of the SSCC and 
continues to be an active partner. 
Together with the SSCC and Business 
Sweden, the Embassy has the pos-
sibility to successfully pursue activi-
ties based on the joint interests and 
efforts of industry and government 
– often called the “Team Sweden” 
format.

As Swedish Ambassador to 
 Switzerland, I am honored to con-
tinue my close collaboration with 
the SSCC through my newly as-
signed role as Advisor to the Board. 
Together with the Swedish Embassy 
and Business Sweden, the SSCC is 
a key player in Sweden’s business 
and investment promotion program 
in Switzerland and the natural co-

Sweden and Switzerland find them-
selves in top positions in many rank-
ings, for instance with regard to in-
novation, competitiveness, ease 
of doing business, openness and 
transparency. Both countries offer 
good and stable conditions for in-
vestors and traders. Companies find 
well-trained staff, good infrastruc-
tures and diversified financial ser-
vices. Legal texts and administrative 
procedures can be easily accessed 
online, and the gap between poli-
cies and their implementation is not 
too big.

One could conclude that compa-
nies do not need specific support 
when entering the Swedish and 
Swiss markets. All seems transpar-
ent and rather well-regulated. While 
the good business climates prevail-
ing in Sweden and Switzerland are 
very important conditions for com-
panies to flourish, other factors do 

operation partner for all companies 
– Swedish and Swiss – engaged in 
commercial relations between our 
two countries.

Magnus Hartog-Holm
Ambassador of Sweden to 
Switzerland and Liechtenstein

play a role. Consumer preferences, 
for instance, are determined by cul-
tural and societal factors. Compa-
nies need to understand soft factors 
such as these to make a successful 
market entry. 

Here is where the Swedish Swiss 
Chamber of Commerce (SSCC) comes 
in. It supports companies by making 
them aware of the cultural specifici-
ties of our countries, by suggesting 
business partners and offering ac-
cess to its network of business pro-
fessionals. In doing so, the SSCC 
makes an important contribution to 
our bilateral economic relations, for 
which I am truly grateful.

Christian Schoenenberger
Ambassador of Switzerland to 
Sweden

Magnus Hartog-Holm, Ambassador of Sweden 

to Switzerland and Liechtenstein

Christian Schoenenberger, Ambassador of 

Switzerland to Sweden



Cleantech Innovations

Plantago World Food Building – Sweden
A greenhouse for vertical farming. A new way to cul-
tivate food in urban environments, reducing trans-
portation costs and emission, and providing sus-
tainable solutions to growing cities. It is expected 
to produce approximately 550 tons of vegetables 
annually — enough to feed around 5,500 people 
each year. Learn more at: www.plantagon.com

Text & Illustration: © 2018, POPELIX GmbH

https://www.popelix.ch
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It is relevant for Swiss companies, because, in our 
global world, it is rare not to have any interac-
tion with any European individuals. Furthermore, 
other legislations will follow with similar rules, in-
cluding Switzerland.

Is that a heavy burden for companies? No. With 
a positive approach in mind, companies can turn 
these new obligations into a competitive advan-
tage.

This article focuses on the reasons why GDPR 
applies to companies in Switzerland and what are 
the priorities when making the journey towards 
compliance. This journey is of relevance for the 
long term. And these new obligations may be 
turned into opportunities.

WHY GDPR APPLIES TO YOU AS A SWISS 
ENTITY/CORPORATION?
The new EU regulation applies to the personal 
data of individuals, from employees to clients 
and customers, as well as third parties’ interac-
tion with a company: influencers, spokespeople, 
journalists, candidates, etc. Most principles are 
not new, thus the current pressure on companies 
is based on:

Should you be concerned 
by the EU General Data 
Protection Regulation?

Data is everywhere: 
 it supports sales, marketing 

or analytic activities every 
day. When this data falls under 

the classification personal 
data, the protection of  

fundamental rights enters 
into play and proper handling 

is required.

Privacy rights existed in the 
past. What happens with the 
new EU legislation (GDPR) is 
a re-qualification of some of 
the principles of privacy, the 

addition of obligations and 
higher fines for companies as 

well as the strengthening of 
the individuals’ rights.

Caroline Perriard 
BRANDIT Consult
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a. the increased powers granted to regulators 
 to enforce the new rules and impose signifi- 
 cant fines for non-compliance,

b. the application of the EU regulation to com- 
 panies that control data of EU customers, 
 regardless of the company’s location,

c. the occurrence of confidential and sensitive 
 data which means increased risks and a 
 likelihood of focus by regulators.

While much personal data will be collected based 
on a legitimate interest or on the relationship be-
tween the individual and the company, personal 
information used for marketing, sales and pros-
pect purposes also are essential to businesses.

GDPR is challenging the processing of be-
havioural data, (e.g. data collected from general 
website browsing) and transaction-related data 
(e.g. logging into an account to complete a pur-
chase). Indeed, these activities are rich sources 
of information used to build customer profiles 
and segments. Institutions will need to review 
how they have obtained consent from clients 
and customers before continuing to collect data 

(so called opt-in). They also need 
to be aware that consumers may at 
any time request the company to 
permanently delete their data used 
for marketing purposes across all 
systems. Ultimately, this requires an 
internal set-up to erase or archive 
the given data.

As mentioned the risks of non-
compliance can lead to monetary 
fines. Most important, however, is 
the potential damage to the com-
pany’s reputation.

WHAT ARE THE PRIORITIES 
WHEN MAKING THE JOURNEY 
TOWARDS COMPLIANCE?
It is important to focus on the data 
processing activities where the in-
dividual rights could be at most in 
danger or scrutinized by regulators 
and the public. We suggest starting 
with an inventory (also called data 
mapping) to assess the risks of be-
ing a data controller and set an ac-
tion plan to mitigate these risks. 

With a positive 
approach in 

mind, 
companies can 
turn these new 

obligations into a 
competitive  
advantage.
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A) Designate a Leader and Map the Activities
Designating a leader for the journey is key. It 
can be a compliance officer, but also a cross-
functional team, involving legal, compliance, IT, 
HR and marketing stakeholders. The interests of 
all stakeholders need to be taken into account. 
Companies are often surprised by how much 
data is shared among business entities beyond 
the first purpose of collection. For example, em-
ployees’ data can be used by the security team 
to control access to the company’s buildings; 
email contacts of clients managed by the market-
ing team might be of value of the communication 
team, etc. 

Information arising from the mapping exercise 
allows your organization to classify the nature 
of the data and to deploy adequate protection 
measures. Categories, such as personal sensitive 
data (related to health, religion, etc.) require an 
extra layer of protection. Data that were once 
personal might have gone through anonymiza-
tion and as such are not relevant for GDPR com-
pliance. Lastly pseudonymized data is data that 
cannot be attributed easily to a natural person 
anymore, however, this categorization does not 
overwrite the requirement of appropriate secu-
rity measures.

B) Risk Assessment of Data Collection

The collection of personal data is linked to the 
company’s field of business and the opportuni-
ties it sees in this information. Not every activity 
is relevant for GDPR compliance and it is worth 
taking the time and effort to map out the core 
businesses judiciously.

For example, when the activities relate to data 
of corporate customers, the resulting impact on 
privacy might be low to medium, because the 

type of personal data is limited to professional 
information about the representative of the cor-
poration (such as a professional email address or 
office location).

On the other hand, the impact might be high 
where personalized services and individual client 
interaction are essential: complementary services 
offered by a bank to its most preferred clients, 
“concierge” services, etc. This data is personal, 
when not sensitive, and it is often stored in an 
unstructured environment.

C) The Actions

Policies and clear guidelines are part of any com-
pliance program. GDPR gives companies the 
chance to structure processes and continue to 
utilize individuals’ data. Here are a few examples 
of actions:

a) Client information management: how do 
you collect personal data pertaining to the 
 “client environment” (e.g. family informa-
tion, browsing behaviours, cookies tracking 
for targeted advertising)?

b) Retention and deletion: How do you man-
age the life-cycle of the data? What happens 
when the first purpose is completed, or the 
service contract terminated? Or when legal 
requirements to keep the information are ex-
tinguished?

Internal systems must allow deletion or anonymi-
zation in an automated manner or upon request 
from individuals. Good intentions need conclu-
sive steps.

1 2 3

Designate a Leader and
Map the Activities

Assess the Risks in
Collecting Data

Set Priorities and
Take Actions

Map according to:

Activities

Categories of individuals

Types of personal data

Processing purposes

Legal ground for collection

Recipients of data

Interaction with IT systems

Assess:

Your core business

Opportunities seen in the
data

Impact on the individual
rights

Access to data and storage
environment

Review why you collect
personal data

Document the data
processing activities

Inform clearly

Delete or archive

Revise your internal
governance

Review your data breach
process

Nominate a data protection
responsible

Involve IT
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c) Information duties: Do you have a clear and 
transparent message how you process per-
sonal data? We are moving from legalistic 
notices that no one reads to a user-friendly 
communication. This also covers the proper 
handling of individuals’ complaints and re-
quests.

d) Internal governance on privacy: Companies 
must revise their internal practice about 
management of personal data. No one starts 
from zero, but a few steps must be consid-
ered:

• The relevant data processing activities 
must be documented.

• Data breach processes need to be re-
viewed to allow the notification of the 
loss or unauthorized disclosure within 
72 hours. If individuals are affected by 
the breach, they will have to be notified 
as well. Besides potential fines, a badly 
managed crisis impacts the reputation of 
the company.

• Data protection officer: Think whether 
your company processes special catego-
ries of personal data, monitor people on 
a large scale in a systematic way or use 
profiling for automated decision. You 
must nominate someone to “pick up the 
phone” and drive compliance internally.

• IT involvement: IT is crucial to assess and 
approve the technical and organisational 
security measures. Are these measures 
covering internal data protection pro-
cedure, audit exercise, access control to 
the systems?

HOW COULD YOU TURN THE NEW OBLIGA-
TIONS INTO OPPORTUNITIES FOR YOUR 
COMPANY/INSTITUTION?
A well thought-out organization and control ben-
efit the whole company. Better compliance and 
personalized marketing are not mutually exclu-
sive. A lean and deliberate approach will support 
marketing in focusing on the data that is relevant. 
Disposing of data mitigates security risks, and it 
also helps ensure that irrelevant data does not 
make its way into a future marketing message.

An appropriate database structure will lead 
to avoidance of duplicated processing and to a 
smooth data flow with effective cost reduction. It 
might also permit the archiving of legacy data-
bases, which in turn free space in storage envi-
ronments. 

Finally, a transparent communication strategy 
towards privacy of individuals can create an ad-
ditional competitive advantage.

Final Words
We recommend integrating ‘pri-
vacy’ as a core principle of your 
company. On the long term, best 
practices such as privacy by design, 
privacy impact assessment and the 
right legal set up with third parties 
having access to data, will ease the 
daily work of effectively collecting 
data and managing it. Broad col-
lection is benefiting no one and, to 
some extent, GDPR helps to focus.

Compliance is certainly a critical 
objective, if we consider the com-
plexity of data structure transforma-
tion in the organization.  Neverthe-
less, the opportunity goes beyond 
the avoidance of fines, and busi-
nesses can take a proactive stance 
with data protection and privacy 
communication to make them a 
true market differentiator. 

caroline.perriard@brandit.com 
www.brandit.com

Do you have 
a clear and 
transparent 

message how 
you process 

personal data?

mailto:caroline.perriard@brandit.com
https://brandit.com
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To begin surveying the artificial in-
telligence landscape in  Switzerland, 
we should first consider the coun-
try’s unique economic and politi-
cal structure. The Swiss economy 
is built on the self-governance of 
its 26 cantons, governing 260 mu-
nicipalities. Cantonal governments 
have their own constitutions and 
policies separate from the fed-
eral establishment. Each is also in 
charge of dealing with cross-border 
business, natural resources, higher 
education, cantonal taxes, and citi-
zenship — all factors that can make 
the AI industry thrive or shrivel. The 
Swiss business culture reflects a way 
of thinking deeply-rooted in organic 
and bottom-up politics, is closely-
knit, and highly functional.

Swiss science dominates the 
fields of physics and mathematics, 
as backed by stable endowments 
from the Swiss National Science 
Foundation and talents from influ-
ential EU facilities like CERN. The 

Canvassing Switzerland’s 
AI Landscape

Synced canvases 
the Swiss 

artificial intelli-
gence landscape: 

from software 
research in  Lugano 

to hardware 
development in 

Zurich, with sup-
porting vertical 

markets spanning 
the country’s west 

side, backed by 
EU investments 

and reaching con-
sumer markets 

in  Germany and 
around the world

country has the highest number of 
Nobel laureates per capita (ignor-
ing tiny statistical outliers St. Lucia 
and Iceland), and maintains its lead 
in applied research as the world’s 
most innovative country, ranked 
by the World Intellectual Property 
Organization. Swiss universities 
are liberal and international, which 
attracts German researchers who 
come from a much more ethnically 
uniform environment.

The country’s AI research has a 
solid base in the Italian-speaking 
city of Lugano, extending west-
ward to the French-speaking cities 
of  Martigny, Geneva, Lausanne, 
 Delémont, and stretching around 
the country’s perimeter to the 
German-speaking cities Basel and 
 Zurich. Together these cities de-
scribe a “C-shaped” arch around 
the country, with research labs con-
centrated along the borders with 
Germany and France. In this sur-
vey, we’ll walk through top-notch 

This article is originally from the 
Global AI Series produced by Synced
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Swiss AI facilities: starting with 
deep learning and neural network 
research at Dalle Molle Institute for 
Artificial Intelligence Research (ID-
SIA) in Lugano, to interdisciplinary 
research at École Polytechnique 
Fédérale de Lausanne (EPFL) and 
University of Basel, and ending with 
robotics innovations at ETH in Zu-
rich and University of Zurich. Along 
the way, we’ll introduce the reader 
to several important researchers 
and their projects, experiences, and 
perspectives.

IDSIA in Lugano and Deep 
 Recurrent Neural Networks

The Dalle Molle Institute for 
 Artificial Intelligence (IDSIA) is lo-
cated in the industrial outskirts of 
 Lugano, one of the most scenic 
lakeside cities in the Italian-speak-
ing canton Ticino. In 1988, Swiss 
philanthropist Dalle Molle set up a 
foundation to fund three research 
institutions dedicated to AI re-
search: IDSIA in Lugano, IDIAP in 
Martigny, and another in Geneva.

Today, IDSIA is affiliated with 
two high-level institutes, Università 
della Svizzera Italiana and  University 
of Lugano, housing around 50 re-
searchers, including a dozen PhD 
students.

The lab has made research break-
throughs in many areas, including 

deep learning, adaptive robots, and ant colony 
optimization to name a few. The lab of Dr.  Jürgen 
Schmidhuber is renowned for the invention and 
subsequent development of long-short-term 
memory (LSTM) in the 1990s, a recurrent network 
algorithm that helps machines learn many things 
unlearned by feedforward networks. A demon-
stration of LSTM can be found on everyone’s mo-
bile phone. “Since mid-2015, Google’s speech 
recognition is based on LSTM, with forget gates 
for recurrent units trained by ‘connectionist tem-
poral classification (CTC)’. This approach dramat-
ically improved Google Voice […] by almost 50% 
— now available to billions of smartphone us-
ers,” explains Schmidhuber. Since 2009, his team 
has received over USD 12 million in academic 
funding, including a recent European Research 
Council (ERC) grant.

Schmidhuber wants us to understand that de-
spite the present hype ignited by Alpha-Go’s vic-
tory over Go master Ke Jie, feedforward networks 
were created as early as 1965 by Ukrainian Soviet 
scientist Alexey G. Ivakhnenko, who was able to 
train an eight-layer neural network with much-
limited computation power. The future possibili-
ties of this method fascinated  Schmidhuber, who 
was doing his PhD in Munich, Germany in the 
1980s. “I studied maths and computer science. 
For the cover of my 1987 diploma thesis, I drew 
a robot that bootstraps itself in seemingly impos-
sible fashion. The thesis was very ambitious and 
described the first concrete research on a self-re-
writing ‘meta-program’ which not only learns to 
improve its performance in some limited domain, 
but also learns to improve the learning algorithm 
itself, and the way it meta-learns the way it learns 
etc., improving itself endlessly, except for the 
limits of computability identified by Kurt Gödel 
in 1931.”

Schmidhuber’s aim has been to build general 
purpose ‘embodied intelligence,’ which is not 
just the application of AI to gaming and simula-
tions, but to physical robots at large. His lab also 
applies algorithms to robots, including the ador-

The lab has 
made 

research break-
throughs in 

many areas, including 
deep learning, 

adaptive robots, 
and ant colony 

optimization 
to name a few.
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able humanoid ‘ICub’ robot pro-
grammed by IDSIA to pick up cans; 
drones that travel in forests using 
image recognition; and swarm ro-
bots that can jointly accomplish 
tasks.

Some of the research at  IDSIA 
is being continued at spinoff com-
panies like DeepMind, whose 
co-founder Shane Legg was a 
PhD student in Dr. Schmidhuber’s 
group, along with other early core-
members. The startup was sold to 
 Google for USD 600 million in 2014.

Interdisciplinary research at EPFL 
and Basel

Moving west to Canton Vaud 

while serving as president of the Swiss Group 
for Artificial Intelligence and Cognitive Science 
(SGAICO), an organization active in the 1980s 
organizing conferences for domestic researchers. 
Following revived interest in deep learning in 
recent years, Faltings saw “the field boom from 
1000 to 5000 researchers within the span of three 
years. Most people don’t know that much about 
AI, they will leave when things stop working.”

In recent years, Faltings has spent a lot of 
time working on self-organizing agents and on 
discerning truthful datasets using machine learn-
ing. His only concern is for students leaving aca-
demia: “Nowadays everyone works for just a few 
big companies. The data is also concentrated in 
the hands of a few big companies, but should 
belong to the public.”

Upon Dr. Faltings’ introduction, we were con-
nected with Dr. Malte Helmert in Basel, who 
works alongside a group of 30 researchers at 
the University of Basel in the German-speaking 
canton of Basel-Stadt. The current focus of this 
group is on domain-independent automated 
planning and heuristic state-space search, where 
they are “interested in algorithms that can solve 
the general planning problem without being tai-
lored by a human expert and without requiring a 
learning phase.” In the last five years, Helmert’s 
group of 10 researchers received CHF 3.5 mil-
lion from an Economic Research Council (ERC) 
grant, an EU collaboration project, and the Swiss 
 National Science Foundation.

Other notable institutions that conduct AI 
basic or applied research along the C-arch are 
the IDIAP lab in Martigny, University of Geneva, 
University of Neuchâtel, University of Applied 
Sciences Western Switzerland (HESOS), and 
 Lucerne University of Applied Sciences and Arts.

Robotics in ETH and University of Zurich
In northern Switzerland, ETH Zurich is one of 

the best universities in the world conducting ro-
botics research, with eight labs and about 120 
PhD students. The flying robots of Raffaello 
D’Andrea of the Dynamics Systems and Control 

we find the École Polytechnique 
 Fédérale de Lausanne (EPFL). 
 Lausanne has a very solid research 
foundation in STEM education, with 
intensive focus on robotics, and two 
prominent labs including an Intelli-
gence System Lab and Biorobotics 
Lab. It is also known for housing the 
Human Brain Project that started 
in 2013, a ten-year EU flagship re-
search project with an operating 
budget of EUR 1.019 billion.

Boi Faltings joined EPFL in 1987 
as professor of Artificial Intelli-
gence, and heads a lab there with 
six PhD students. Says Faltings, 
“The artificial intelligence research 
in  Switzerland is very design and 
engineering centric. When I started 
to work on software in the 1990s, I 
worked on the diagnostic systems 
for jet engines and also optimized 
airport scheduling systems.” How-
ever, some of the systems did not 
perform as expected. As Dr.  Faltings 
recalls, working with enterprises is 
sometimes problematic: “Enter-
prise need short-term solutions, 
new research on the other hand is 
very risky for companies, and the 
projects didn’t end up being imple-
mented.”

Faltings watched the Swiss ar-
tificial intelligence research com-
munity shrivel during the AI winter, 
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Lab are sensational to watch, while the work of 
Bradley Nelson on micro robotics and soft robots 
at the Institute of Robotics and Intelligent Sys-
tems has earned a broad international reputa-
tion. Around 30 students conduct research at Dr. 
Roland Siegwart’s Autonomous Systems Lab.

During our visit, Siegwart’s PhD students were 
working on drones that fly over crops, collecting 
biomass development information across the 
field. The project runs in conjunction with Bosch, 
the cross-sector Swiss giant in appliances. The 
drones relay real-time data for farmers’ decision-
making, cutting time and labour costs. The robot-
ics lab also collaborates on projects with Google, 
Microsoft, and Siemens.

The lab’s recent advancements are in Simulta-
neous Localization and Mapping (SLAM), a tech-
nology that helps a robot navigate its environ-
ment through either laser, sonar, or visual data 
input. A recent breakthrough is a method called 
Open Keyframe-based Visual-Intertial SLAM 
(OKVIS), which helps the robot sync bits of vis-
ual information with sudden movements across 
small time-intervals. OKVIS was first published in 
The International Journal of Robotics Research in 
 November, 2014.

While there are public concerns with the ad-
vancement of industrial robots, Siegwart tells us 
that he is less worried about the impact of au-
tomation regarding job losses, as “society will 
adapt and there are environments where people 
should not have worked in to begin with.” There 

are, however, other concerns: “The physical 
world has many complications. Imagine if your 
smartphone crashes, you will buy another smart 
phone. But if an autonomous car breaks down 
people will be killed. So far we are doing research 
in confined environments, but as soon as drones 
are flying over people, they should have failing 
modes and be extremely aware of people.”

The difference between robotic research in 
Switzerland and United States as opposed to 
Japan, is that the former “have a much more 
functional view of machines,” explains Siegwart, 
befitting the sober and rational Swiss tempera-
ment. Yet there are exceptions. For example, in 
collaboration with Disney’s research lab, ETH cre-
ated BeachBot to draw sand cartoon patterns on 
beaches to entertain passers-by.

ETH Zurich collaborates with many institu-
tions, including Germany’s Max Plank Institute 
and Stanford University in the US. It also con-
ducts joint research programs with the University 
of Zurich, with which it shares a campus. Dr. Rolf 
Pfeifer, professor emeritus at the University of 
 Zurich and the head of its AI research lab before 
it shut down in 2014, tells us he is among the 
very few in Switzerland with an interest in human-
oid robots.

Pfeifer is one of the earliest Swiss AI research-
ers. After experimenting with Freudian dream 
simulations and a series of unfruitful trails with 
the expert system, he made a mid-career shift 
from algorithm research to robotics in the 90s — 
which are “very different domains” from software 
research — coming to the conclusion that artifi-
cial intelligence has to be a stand-alone organ-
ism. “The concept I’ve been researching is ’em-
bodiment’, which studies the roles of the body 
in the development of intelligence. The robots’ 
acoustic, visual, and tactile senses help them 
learn from the real-environment, generating pat-
terns of sensory information. Much of the current 
research in algorithms has zero interaction with 
the real world.”

Pfeifer is content with the support for his work, 
“I have always had very comfortable funding, 
80% came from the European Union. There’s a 
program called Future and Emerging Technolo-
gies (FET) that has a really good funding scheme. 
The European Research Council takes a bottom-
up approach, listens to researchers’ recommen-
dations and then comes up with budgets. The 
Swiss National Science Foundation, on the other 
hand, provides medium-sized funding, but not as 
much.”

Pfeifer initiated the National Centre of Com-
petence in Research Robotics (NCCR) along with 
Dr. Dario Floreano from EPFL. “These are really 
people doing the most interesting work, biologi-
cally inspired robots, wearable robots, neuropro-
sthetics, soft robots, etc.” The centre integrates 
ETH Zurich, University of Zurich, EPFL, and ID-
SIA with industry partners, providing innovation 



75Canvassing Switzerland’s AI Landscape

funds to startups in multiple fields 
of robotics. He hopes to see more 
interdisciplinary work in the near 
future, combining neural science, 
cognitive science, material science 
and robotics.

Switzerland’s Competitive Ad-
vantage: 
Industrial Robots and Industry 4.0

Industry 4.0 is a concept coined 
by the  German government to ex-
pedite the current trend of automa-
tion and data exchange in manu-
facturing technologies. In 2015, 
there were 248,000 industrial ro-
bots sold, with 68,000 purchased 
by China alone. As predicted by 
the Boston  Consulting Group, ro-
bots can cut costs at least 20%. By 
2025, machines will take over 23% 
of the manufacturing workload cur-
rently performed by humans. For 
mature industries like automobiles 
and electronic appliances, reducing 
manufacturing costs is a strategy 
that ensures business success.

Switzerland’s competitive advan-
tage in industrial robotics lies in its 
complete industry value chain. Ac-
cording to Economic Performance 
of Swiss Regions by the University 
of Fribourg’s Centre for Competi-
tiveness, there are significant con-
centrations of ICT and robotics up-
stream and downstream businesses 
along the south and northwest 
border. This includes industries like 
metal, watches, material science, 
micro technology and high-tech 
equipment, alongside academic 
institutions conducting robotics re-
search. Particularly, the country’s 
traditional strength in the watch in-
dustry helped lay a strong founda-
tion in precision engineering, while 
intensive academic research on ro-
botics technology creates high en-
try barriers for global competitors.

Swiss industrial robotics com-
panies also have business models 
different from their international 
competitors. They have the capa-

bility to do research, find supplies, 
finish manufacturing, assemble in-
house and provide customer service 
to global clients. This differs from 
 Japanese manufacturers for exam-
ple, who outsource assembly and 
customer service to downstream 
companies through public bidding, 
and American companies mean-
while mainly do assembly and non-
standardized customization. This 
explains why the Swiss industrial 
robotics company ABB is capable 
of locking in profits and scale inter-
nationally.

With headquarters in Zurich, ABB 
is by far the most successful inter-
national player in industrial robots, 
with 132,000 employees worldwide 
and revenue of USD 34 billion. A 
few years ago, the company started 
providing digital services and soft-
ware on top of selling hardware 
products. In 2016, service and soft-
ware contributed 18% of ABB’s rev-
enue.
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The other industrial robot conglomerate with 
a strong Swiss presence is German company 
Kuka AG, recently acquired by China’s Midea 
Group. Kuka works with the Swisslog group 
based in Buch, a city near Zurich, with two busi-
ness units: Healthcare and Warehouse & Distri-
bution  Solutions (WDS). Swiss companies like 
Menzi Muck, Schindler the elevator giant, and 
German auto companies such as Volkswagen are 
also direct beneficiaries of the progress of indus-
trial robotics. Smaller players include robotics 
startup companies — mainly spinoffs from ETH 
Zurich and EPFL that produce service robots, fly-
ing drones and so on.

Swiss AI: From Startup to Ecosystem
What does it really feel like for AI startups in 

Switzerland? We brought the 
question to Lugano and spoke to 
the co-founder of NNAISENSE, 
Jan Koutnik, former post-doc 
from IDSIA with a research fo-
cus on artificial neural networks, 
recurrent neural networks, and 
deep reinforcement learning. 
His former advisor, Dr. Jürgen 
 Schimidhuber is a co-founder of 
the company.

When I visited, Koutnik was 
working on an Audi AG project 
using reinforcement learning 
algorithms to reduce autonomous driving vehi-
cles’ parking noise made by turning tires. “For 
Audi, they figure that if they outsource the task 
to us, we can do it more efficiently,” says Kout-
nik. NNAISENSE’s first subsidiary, Quantenstein, 
was created with German fund Actis, building 
financial portfolios with adjustable parameters 
to maximize profit. The company doesn’t deal 
with direct products, rather they provide solu-
tions to big cross-sector corporations throughout 
 Europe.

The artificial intelligence ecosystem in Swit-
zerland is robust. In 2016, Google opened Eu-
rope’s largest artificial intelligence lab at Google 
Zurich. IBM has had centres in  Zurich for many 
years, producing four Nobel Laureates.  Thomson 
 Reuters recently opened an incubator in Zurich, 
“giving startups working in areas such as big 
data, analytics, AI and distributed ledgers access 
to its framed data and content sets.”

Ultimately, all commercial ecosystems are sup-
ported by their monetary flow. Until very recently, 
the Swiss had been conservative with their invest-

©2017-2018 SYNCEDREVIEW.COM. All rights reserved.
This article is originally from the Global AI Series produced by Synced at www.syncedreview.com. Synced global team (Meghan 
Han as Journalist, Michael Sarazen as Editor and Chain Zhang as Producer). Synced is China’s first global media entity that focuses on report-
ing machine intelligence and related technologies, and is currently the industry’s most influential content producer, principled to produce 
professional, authoritative, and edifying content.

ment decisions, with over half of startup growth 
financing coming from abroad, most notably 
German venture capital investors. According to 
the Swiss Venture Capital Report, “the median of 
all financing rounds remains relatively low at CHF 
2.5 million” (roughly USD 2.6 million). The best 
financed companies were in biotech and medi-
cine tech, which “raised about CHF 577 million 
in 2016 compared to CHF 484 million in 2015.” 
They were followed by ICT and fintech compa-
nies which attracted CHF 271 million, around 
30% of the Swiss-wide volume.

The numbers are not so impressive when com-
pared to the USA, China, and Canada’s invest-
ment in AI technology. However, it is important 
to understand  Switzerland’s strong national ap-

peal to cross-border com-
merce. The country draws 
talent from the European 
Union, houses the United 
Nations Office in Geneva, 
and has always taken the 
lead in basic and applied 
academic research. Fol-
lowing Brexit,  Switzerland 
is one of the few  European 
countries capable of be-
coming the next financial 
centre. UBS and Credit 
Suisse are giants holding 

approximately half of all domestic banking as-
sets. The country’s reputation also draws inter-
national attention, as Swiss quality and innova-
tion is not a marketing technique, but a mutually 
agreed upon fact. Internationally entrusted biop-
harmaceutical companies such as Hoffmann-La 
Roche and Novartis are conducting vast bioinfor-
matics research. The Swiss-German partnership 
in upstream research and downstream industri-
alization is also an important global partnership.

As Dr. Schmidhuber puts it, “Switzerland al-
ways had a history of immigrants doing unex-
pected things at unexpected places. Earlier, 
 German Albert Einstein revolutionized phys-
ics while working as a patent clerk at Bern and 
 British physicist Tim Berners Lee invented the 
World Wide Web at CERN.”

Regarding the Swiss quality of life, Koutnik 
tells us that he enjoys his picturesque lakeside 
city very much and does not plan to leave any-
time soon. The balance of work and lifestyle is 
great for his family. “It’s really nice here, I wouldn’t 
want to go anywhere else.” 

EN: www.syncedreview.com 
ZH: www.jiqizhixin.com

... Faltings 
saw “the field 

boom from 
1000 to 5000 

researchers within 
the span of three 

years.”

机器之心

https://syncedreview.com
https://www.jiqizhixin.com
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From automation to 
autonomous operations – 
ABB’s continuing journey 

of innovation
Sponsored Content

The roots of today’s ABB were laid 
in Sweden and Switzerland at the 
dawn of the electrical age in the late 
19th century. The first hydro-power 
plants were being built, the first cit-
ies electrified, the first electric ve-
hicles – trams and cars – started to 
ease many means of transportation. 
Today, after being part of the sec-
ond and third industrial revolutions, 
ABB is at the forefront of the digital 
revolution in energy and industry 
and is pioneering the deployment 
of artificial intelligence in many of 
the industries it serves with prod-

ucts, systems and solutions.
In 1974, ABB pioneered the first 

microprocessor-controlled indus-
trial robot, using the first Intel chips. 
Since then, it has been a pioneer-
ing technology leader in industrial 
automation and control. A large 
part of ABB’s business is built on 
gathering and analyzing data from 
its installed base of more than 70 
million connected devices and 
70,000 industrial control systems. 
Where the company creates value is 
in turning that data into actionable 
information – intelligence – which 

it uses to develop digital solutions 
and services to drive efficiency and 
productivity of its customers’ opera-
tions. Today, ABB offering extends 
to 210 digitally enabled solutions 
that help its customers learn more 
about their own operations in order 
to do more and make the most out 
of their investments.

ABB works closely with other 
industry leaders to pioneer next-
generation solutions and services 
for the ongoing Energy and Fourth 
Industrial Revolutions. Its ABB 
AbilityTM cross-industry digital of-

Photo: Built for the era of AI: ABB’s dual-arm collaborative robot YuMi made history last year by conducting an entire philharmonic orchestra 
accompanied by the world-famous tenor, Andrea Bocelli.
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ferings are developed and built on Microsoft’s 
Azure cloud – the world’s largest and most ad-
vanced digital platform – and it collaborates with 
Hewlett-Packard Enterprise to develop industry 
solutions that merge operating and information 
technologies to turn industrial data into action-
able information in on-premises, cloud and hy-
brid IT environments. In 2017, ABB entered into 
a partnership with IBM to combine ABB Ability 
with the cognitive capabilities of IBM Watson to 
create new solutions for industrial customers, uti-
lizing artificial intelligence.

ABB has around 8,500 technologists working 
across its four divisions and global corporate re-
search centers in seven countries, and every year 
it invests some $1.5 billion in research and devel-
opment. ABB collaborates with top universities 
and research institutes around the world, such as 
the Swiss Federal Institute of Technology (ETH) 
in Zurich and the Royal Institute of Technology 
(KTH) in Stockholm, and funds PhD research in 
promising areas relevant to its business activities. 
Through its strategic venture capital unit, ABB 
Technology Ventures (ATV), ABB supports high-
potential technology companies across a range 
of sectors, including robotics, industrial IoT, ma-

chine learning, 3D printing, cybersecurity and 
distributed energy.

With advanced digital technologies, ABB is 
building up vast repositories of knowledge about 
the behavior and performance of machines and 
systems under all types of conditions. Using this 
information, it can create intelligent systems 
which are able to manage situations which they 
were not specifically programmed to perform. 
The key to enable this shift from automation to 
autonomous systems are machine learning and 
artificial intelligence capabilities, which are start-
ing to emerge today.

Ultimately, AI will bring us to point where all 
manner of industrial operations, from mines, fac-
tories, offshore installations and interlinked elec-
tricity grids, integrating renewables, are able to 
run themselves.

With ABB Ability and AI, ABB is writing the 
 future. 

www.abb.com

SKY TERRACE EXCLUSIVE
We offer you the perfect location for your exclusive event, high above the 
rooftops of our capital city.

Enjoy the fabulous view while having an unforgettable culinary experience.

Book the Sky Terrace exclusively for your event: 
events@schweizerhof-bern.ch / 031 326 80 89 
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“It‘s been a crucial year in the devel-
opment of Cavotec. We’re making 
changes that will ensure our contin-
ued success. Coming to Cavotec, I 
was fortunate to find a business in a 
strong position in the market, with 
a great reputation. It was a fantastic 
place to start: a firm foundation on 
which to build,“ Norin says.

Norin, 54, has lived in Europe, 
Asia and North America, and has 
extensive experience of heading 
large global organisations in com-
petitive industries. Most recently, 
he headed Rolls-Royce Marine Ser-
vices, a division of the Rolls-Royce 
group.

Prior to this, he was President 
of Recall Americas, a division of 
an industrial services group based 
in Australia. Before joining Recall, 
Norin spent 14 years with global 
engineering group ABB in senior 
executive roles in Asia and Europe, 
culminating as Senior Vice  President 
and head of the group‘s Power 

Cavotec CEO seeks to harness 
global growth potential

Lugano-headquar-
tered global en-
gineering group 

Cavotec is on the 
threshold of a new 
phase of its devel-
opment. We speak 
to Cavotec’s CEO, 
Mikael Norin, who 
reveals details of a 
far-reaching trans-

formation pro-
gramme that he has 

initiated in his first 
12 months at the 

group; an initiative 
that he believes is 

the key to unlocking 
future growth for 

the group.

 Systems division based in Sweden.
“I’ve lived in a number of places 

around the world, and I enjoy living 
in Lugano enormously: it’s a beau-
tiful city, surrounded by beautiful 
countryside. And it’s so conveni-
ently located, making it ideal for in-
ternational travel – something I do 
a lot of!”

Norin, originally from Sweden, 
attended Lund University where he 
obtained a BSc in Business Admin-
istration and Economics, with a spe-
cialisation in International Business.

ENABLING FUTURE GROWTH
“My overriding focus in the past 
year was to identify operational 
improvements and re-focus on our 
unique strengths to ensure future 
profitable growth,” Norin explains.

“To ensure I had a thorough un-
derstanding of what we needed to 
do, I travelled around the globe to 
meet and speak at length with em-
ployees from across the business, 

Sponsored Content
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and a number of key customers.
“It became clear that our internal structures 

and processes were struggling to maintain pace 
with our rapid growth and transformation from 
a product to a systems supplier in recent years.

“Naturally, as a highly entrepreneurial organi-
sation, we had focused on our customers and 
new technologies, and relied on the enthusiasm, 
energy, and hard work of our many long-time 
employees.

Clear strategies, defined processes
“We had grown to a point where that was no 
longer sufficient. We needed to have long-term, 
clear strategies, defined processes, effective 
planning, and improve our use of available re-
sources.

“In light of this, we decided to streamline and 
simplify decision-making within the group by 
creating three business divisions with clear profit 
and loss ownership, from product development 
through to sales and delivery.

“The divisions Ports & Maritime and Airports 
& Industry combine our pre-existing activities. A 
third Services division supports the development 
of our after-market business, an area where we 

see considerable potential going 
forward.

“The new organizational struc-
ture, which came into effect on 
January 1st this year, is already in-
creasing the transparency and ef-
fectiveness of our operations.

“We also initiated some 50 trans-
formation projects, under the um-
brella name A New Day, which cov-
ers everything from customer and 
key account management to pro-
curement, deployment and produc-
tion planning.

“The projects, involving more 
than 200 employees across the 
group, kicked-off in the fourth quar-
ter of 2017, and are due to wrap-up 
before year-end 2018.”

New tagline and strategic direction 
statement
“We unveiled our new tagline: We 
Connect the Future, and strate-
gic direction statement in May this 
year. The background is that one of 
the remarkable things about Cavo-
tec is that we in many areas deliver 
today what is set to become indus-
try standard tomorrow. This unique 
capacity is encapsulated in our new 
tagline,” explains Norin.

“And following a thorough re-
view of our capabilities and mar-
kets, we updated our strategic di-
rection statement to the following:

We want to contribute to a future world that 
is cleaner, safer and more efficient by providing 
innovative connection solutions for ships, aircraft 
and mobile equipment today.

“The new tagline and strategic direction state-
ment are key elements of the A New Day pro-
gramme,” Norin says.

State-of-the-art production facility
May saw the official opening of Cavotec’s new 
world-class production centre in Milan. Accord-
ing to Norin, the facility is indicative of Cavotec’s 
transformation, and is set to ensure the group’s 
manufacturing and supply chain excellence in 
the years ahead.

The plant incorporates the latest in sustainable 
building materials and technologies, including 
the capacity to generate 230kW of solar power. 
It is also equipped with geothermal heating, 
has 2,730sqm of office space, and more than 
12,000sqm devoted to engineering and production.

Speaking at the opening ceremony, Norin told 
guests that the new home of Cavotec Italy would: 
“…ensure that we build the manufacturing and 
supply chain excellence that will see Cavotec re-
alise its full potential.”
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What is Cavotec?
Cavotec is a leading engineering group that de-
signs and manufactures automated connection 
and electrification systems for ports, airports, 
and industrial applications worldwide. Its innova-
tive technologies ensure safe, efficient, and sus-
tainable operations.

Friends and fellow engineering students,  Peter 
Brandel, Lars Hellman, and Stefan  Widegren, es-
tablished Cavotec in Stockholm in 1974. The busi-
ness subsequently grew through organic growth 
and acquisitions to become a global group of 
more than 30 companies with combined turnover 
in 2017 of EUR 212.4m. The group listed on the 
Nasdaq OMX in Stockholm in 2011 and has had 
it’s global headquarters in Lugano since 2007.

Ports & Maritime
Cavotec’s Ports & Maritime division develops 
electrification and automation systems for equip-
ment such as ships and harbour cranes. Solu-
tions include motorised cable reels, shore power 
connections systems, MoorMaster™ automated 
mooring, and radio remote controls.

Working closely with OEMs, shipping lines, 
and ports and terminals, the division is at the 

forefront of key growth segments 
such as automated mooring, shore 
power, and motorised cable reels.

Airports & Industry
Airports & Industry provides sys-
tems for airports, general industry 
and mining applications worldwide.

At airports, Cavotec’s integrated 
systems enable the connection of 
aircraft to air and power, among 
other services, allowing aircraft 
Auxiliary Power Units (APU) to be 
shut off. APU are considered a seri-
ous source of emissions at airports. 
Cavotec technologies and com-
petence ensure that its customers 
minimise risk, and enhance passen-
ger comfort and operator efficiency.

The division is also a leading 
supplier of electrified underground 
mining equipment that reduces the 
use of diesel-powered equipment 
at mining and tunnelling applica-
tions worldwide.

What impact does the development 
of electric cars have on Cavotec?
“Cavotec is a key supplier of con-
nection and interface technologies 
for electric vehicle charging sta-
tions. We currently serve a number 
of customers in several markets. 
This is an area where we see con-
siderable growth potential,” Norin 
says.

“We are also the leading manufacturer of 
charging and interface systems for electric fer-
ries. In recent months, we have won a series of 
orders for our vessel charging and mooring tech-
nologies in Norway, establishing Cavotec as the 
leading supplier in this increasingly important 
segment,” he adds.

Where do you see Cavotec in five to 10 years?
“I want to see Cavotec build on its position as a 
trusted industrial partner: a supplier of innovative 
automation and electrification technologies that 
make the world safer, cleaner, and more efficient. 
The prize is there, we just have to go for it!” 

communications@cavotec.com
cavotec.com

mailto:communications@cavotec.com
http://www.cavotec.com
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More than 100 years after the in-
vention of the combustion engine, 
a new chapter in automotive history 
is being written.

“We have opted for electrifica-
tion because we are convinced that 
it‘s the right path for Volvo Cars to 
take in future and because it will 
make us stronger. Our decision is 
based on firm economic grounds“, 
said Håkan Samuelsson, President 
and CEO of Volvo Cars.

In particular, Volvo‘s clear com-
mitment to electrification empha-
sizes its aim of minimizing adverse 
effects on the environment and 
making the cities of the future 
cleaner places. Volvo is working at 
reducing CO2 emissions, both from 
its products and from its manufac-
turing activities. The aim is to have 
achieved carbon-neutral production 
by 2025. 

Volvo‘s enthusiasm for sustain-
ability received high praise at the 
end of 2017 from the UN Global 

Volvo Cars: clearly  
committed to 

electric drive systems

Volvo Cars decision 
heralds an end  

to vehicles which 
are exclusively 

powered by com-
bustion engines. 

This is one of the 
most significant 

steps that any ve-
hicle manufacturer 

has ever  taken in 
the realm of  

electrification.

Compact, the greatest global initia-
tive for responsible corporate man-
agement. Ten board chairmen and 
CEOs who had taken particularly 
courageous and radical steps as 
regards sustainability were singled 
out, including Håkan Samuelsson, 
President and CEO of Volvo Cars.

Volvo as a founding member of 
the UN Global Compact 
The UN Global Compact also ac-
knowledged Volvo as a member of 
the LEAD platform which is made 
up of the most dedicated and am-
bitious companies within the Global 
Compact. As a founding member of 
the Global Compact, Volvo Cars is 
one of only 44 LEAD companies – 
and one of only two vehicle manu-
facturers – in this group, which has a 
total membership of 9,500.

In May this year, Volvo Cars 
hosted the UN Global Compact 
 Nordic Network‘s half-yearly meet-
ing at the company‘s headquarters 

Volvo Car Switzerland AG



in  Gothenburg. This represented one of the big-
gest gatherings, under the auspices of the United 
Nations, of experts in the field of responsible cor-
porate management based in Nordic countries.

By announcing its intention to do away with 
combustion engines, Volvo Cars is the first major 
vehicle manufacturer to opt entirely for electrifi-
cation and place it firmly at the centre of its future 
business strategy. The announcement marked a 
turning point in the sector. Other manufactur-
ers have now followed the example set by Volvo 
Cars by making similar announcements.

“Volvo Cars is taking on a pioneering role and 
it seems that the automotive industry has now 
become aware of its responsibilities. We are 
proud to be a member of the LEAD Group of the 
UN Global Compact and are delighted that the 
pioneering role we are playing in electromobility 
for the future has been recognized by the sec-
tor“, said Stuart Templar, Director of Sustainabil-
ity at Volvo Cars.

As early as 2025, the aim is that 50 per cent 
of all Volvo Cars sold should be equipped with a 
purely electric drive system. This sets a firm fig-
ure on Volvo‘s announcement that from next year 
it will only offer electrified models, i.e. vehicles 
with a mild-hybrid, a plug-in hybrid or a purely 
battery-electric drive system. 

Between 2019 and 2021, Volvo intends to 
introduce five all-electric vehicles: three Volvo 
models plus two high-performance Polestar elec-
tric vehicles. 

These five models will be joined by a series 
of diesel and petrol plug-in hybrids plus 48-volt 
mild-hybrid variants for every model series.  Volvo 

will then be offering one of the 
broadest ranges of vehicles of any 
vehicle manufacturer.

Electrification as a customer loy-
alty measure
By systematically electrifying its ve-
hicle portfolio, Volvo Cars is not only 
exploiting potential sales to compa-
nies operating in the new autono-
mous ride hailing segment but also 
new synergy effects with partner 
companies. Volvo Cars is anticipat-
ing lower purchasing and procure-
ment costs, reductions in develop-
ment expenditure and economies 
of scale through Polestar, the com-
pany‘s electrified high-performance 
brand.

In addition, Volvo is tapping into 
a new technology-minded clientèle 
which is interested in sustainability.

“Our customers‘ expectations 
are changing rapidly. This means 
that Volvo Cars is also experiencing 
rapid changes. These initiatives are 
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helping to turn Volvo from a purely 
automotive company into a direct 
customer service provider“, explains 
Håkan Samuelsson.

Huge potential for electrified 
vehicles in China 
The new corporate strategy posi-
tions Volvo as a serious vehicle 
manufacturer in China, the biggest 
global market for electrified vehi-
cles. Chinese government plans 
foresee that 20 per cent of all vehi-
cles sold in 2025 will be powered by 
alternative drive systems; according 
to government forecasts, this rep-
resents sales of over seven million 
units.

“Last year, we committed our-
selves to electrification in order 
to prepare ourselves for the post-
classical combustion engine era“, 
explains Samuelsson. “And now, 
we are reinforcing and extending 
this commitment in the world‘s big-
gest market for electrified vehicles. 

Volvo Cars is 
taking on a 

pioneering role 
and it seems 

that the automotive 
industry has now 

become aware of its 
responsibilities.

China‘s electric future is also the electric future 
for Volvo Cars.“

Already today, China is Volvo‘s biggest single 
market. In the first quarter of 2018, sales in the re-
gion rose by a solid 23.3 per cent compared with 
the same period in the previous year, contribut-
ing significantly to Volvo‘s 14 per cent growth 
globally. In 2017, Volvo sold over 100,000 units 
in China for the first time (compared with global 
sales of 571,577 vehicles). 

Volvo is already manufacturing its premium 
Volvo S90 and S90L vehicles in China. In the 
near future, plug-in hybrids and electric cars will 
also be built at all three Chinese Volvo plants – 
 Luqiao, Chengdu and Daqing.

“Our focus is on our customers“, explains 
 Håkan Samuelsson. “Electric vehicles are increas-
ingly in demand in China and we are gearing our-
selves up to meet our customer‘s current and fu-
ture needs. They will then be able to choose from 
all our new Volvo models.“

www.volvocars.ch

https://www.volvocars.com


Cleantech Innovations

Sorba Absorber – Switzerland
Sorba has developed a way of turning corn stalks 
into a natural, 100% biodegradable, super absorber 
and into a peat substitute. Their absorption material 
is in turn used to create a natural air filter for ani-
mal production halls that removes 95% of ammonia.  
Learn more: www.sorba-absorber.ch

Text & Illustration: © 2018, POPELIX GmbH
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The Global Cleantech Innovation In-
dex (GCII) programme investigates 
where, relative to GDP, entrepre-
neurial clean technology companies 
are most likely to emerge from over 
the next 10 years – and why. 

The UN 2030 Agenda for Sus-
tainable Development outlines the 
challenge for humanity as a balance 
between maintaining nature in all 
of its many forms and functions, 
and creating an equitable home 
for people on a finite planet.1 This 
means moving away from the ‘busi-
ness-as-usual’ scenario, preserving 
our climate, and doing more with 
less in an increasingly resource-
constrained world. These are not 
simple challenges, and they require 
multidimensional, innovative, and 
global solutions.

Sweden
Sweden scores 3rd in the Index. For 
general innovation drivers, Sweden 
shows a particular strength in its citi-
zen’s perceived entrepreneurial op-
portunities, ranking 1st. Highlights 
in Sweden’s cleantech-specific 
drivers are the high public R&D ex-
penditure in the cleantech sphere, 
evidence for a cleantech-friendly 
policy environment, and a large 
number of domestic private clean-
tech investors. Evidence for emerg-
ing cleantech in Sweden is shown 
by the country achieving the top 
score in the successful cleantech 
startups indicator, and filing 1.5 
times the global average number of 
cleantech-related patents by GDP. 
Sweden’s commercialised cleantech 
ranks 3rd overall, with particular 
national strengths in renewable en-
ergy consumption by total primary 

energy, a proxy for clean energy 
technology deployment, and re-
lated clean energy jobs. The coun-
try also scores the top rank for the 
number of cleantech company IPOs 
in the last 3 years, when weighted 
by GDP.

Sweden shows evidence for pro-
moting a leading innovation eco-
system globally, which forms the 
underlying stage for a successful 
cleantech-specific start-up sphere. 
Sweden’s cleantech innovation is 
highly incentivised by government 
policy, and also benefits from the 
large number of domestic cleantech 
investors, relative to GDP. Sweden 
stands out when it comes to renew-
able energy jobs and high number 
of recent cleantech IPO launches for 
a small country. Otherwise, Sweden 
displays an even score across all in-
dicators with the exception of lower 
than average amounts in cleantech-
focused funds, a gap the country 
has recently addressed a $75 million 
greentech fund launched in 2017, 
alongside a $338 million portion 
of the EU structural fund budget 
targeting the low carbon economy, 
which will be half financed by the 
Swedish state.2

Switzerland
Switzerland ranks 10th place in the 
Index, with an even performance 
across all indicator pillars above 
the global average. For general in-
novation drivers the country scores 
the 5th place, with a top score in 
the Global Innovation Index3, but 
lagging behind in indicators of en-
trepreneurial culture. This indicates 
that while the national innovation 
pipeline is supported by policy, 
education, and finance, it does not 
yet translate into a high level of ac-
tual entrepreneurial activity among 
the Swiss population. For clean-
tech-specific drivers,  Switzerland’s 
strengths lie in high government 
cleantech R&D expenditure and 
cleantech-supportive policy, whilst 

the country’s weaknesses lie in its 
number of cleantech industrial clus-
ters and below-average score for re-
newable energy investment attrac-
tiveness. Switzerland’s performance 
in emerging cleantech is consistent-
ly above average for all indicators, 
covering early stage venture capi-
tal investment to cleantech-related 
patent filings. This consistency does 
not translate to indicators of com-
mercialised cleantech. Switzerland 
scores high in its share of renewable 
energy consumption and level of 
late-stage equity and M&A activ-
ity within the cleantech sector, but 
shows weaknesses in producing 
publicly listed cleantech compa-
nies, the related number of IPOs, 
and a very low level of cleantech 
commodity exports/GDP.

Room for improvement exists 
in the area of fostering cleantech 
SMEs and start-ups with incentive 
programmes to promote the energy 
transition. Switzerland ranks first in 
cleantech patents per capita. This 
figure illustrates that Switzerland is 
on the right track with increasing 
investments in clean technologies.4

Source: The Global Cleantech Innovation 
Index 2017 (Summary)

www.cleantech.com

Footnotes:
1 UN, Transforming our World: The 2030 
 Agenda for Sustainable Development, 2015
2 www.klimatsynk.se
3 INSEAD, Cornell University, World 
 Intellectual Property Organisation 
 (WIPO), Global Innovation Index, 2016
4 SWISS CLEANTECH REPORT 2017

Infographics follow on pages 90-91.
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For comparison, the Index and Indicators have a mean score of 2.12.

1 Denmark 4,07 3,80 4,34 3,04 4,55 3,49 5,19

2 Finland 3,96 3,25 4,66 2,80 3,69 6,19 3,13

3 Sweden 3,86 3,36 4,35 3,69 3,03 4,73 3,98

4 Canada 3,76 3,30 4,23 3,29 3,30 5,13 3,33

5 USA 3,59 3,30 3,88 3,43 3,18 5,46 2,31

6 Israel 3,56 2,94 4,19 2,70 3,18 5,96 2,41

7 UK 3,37 2,97 3,77 2,92 3,02 4,97 2,58

8 Germany 3,33 2,47 4,18 2,31 2,64 4,58 3,78

9 Norway 2,90 3,23 2,58 2,63 3,82 2,21 2,95

10 Switzerland 2,89 3,04 2,74 3,14 2,94 2,68 2,79

11 South Korea 2,86 2,19 3,54 2,35 2,03 3,55 3,53

12 Japan 2,75 2,51 3,00 2,49 2,53 3,50 2,49

13 France 2,75 2,30 3,20 1,93 2,67 4,64 1,75

14 Singapore 2,71 2,04 3,39 2,78 1,30 2,43 4,34

15 Netherlands 2,71 2,71 2,70 3,07 2,35 2,58 2,82

2017
ScoreCountry2017

Rank
Inputs to
Innovation

Outputs of
Innovation

General
Innovation
Drivers

Cleantech-Specific
Innovation Drivers

Emerging
Cleantech
Innovation

Commercialised
Cleantech
Innovation

Factor Table

Framework
Global Cleantech Innovation Index

Inputs to Innovation
General
Innovation
Drivers

A. Cleantech-
Specific
Innovation
Drivers

B.

•Government policies
•Public R&D spending
•Access to private finance
•Infrastructure for renewables
•Cleantech industry organsiations

•General innovation inputs
•Entrepreneurial culture

Evidence
of Emerging
Cleantech
Innovation

C. Evidence of
Commercialised
Cleantech
Innovation

D.

•Early-stage private investment
•High impact companies
•Environmental patents

• Cleantech Imports and Exports
• Renewable energy consumption
• Late-stage investment and exits
• Listed cleantech companies
• Employees

Outputs to Innovation

Cleantech Countries Innovation Index

Cleantech-Specific Innovation Drivers Commercialised Cleantech Innovation

General Innovation Drivers
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Distribution of the $95bn in Green bond issuance
by sector and share, 2016

Various eligible projects 20 %

Climate change
adaptation 10 %

Clean water and/or
drinking water 7 %

Clean transportation 18 %

Biodiversity conservation 4 % Sustainable land use 2 %

Sustainable waste management 6 %

Energy efficiency 23 %

Renewable Energy 28 %

geothermal
biomass generation
hydro & marine power
air
water & wastewater
fuel cells & hydrogen
wind
recycling & waste
biofuels & biochemicals
smart grid
energy storage
advanced materials
agriculture & food
solar
energy efficiency
transportation

Global Venture and Growth Equity Investment in cleantech companies, 2010 - 2016

2

4

6

8

10

2010 2011 2012 2013 2014 2015 2016

Bn

Includes seed, Series A, Series B, growth equity, excludes outliers (>$350M)

2010 to 2016:
$55B equity
investment in
cleantech start-

ups

Average
Sweden

Sweden

Emerging
Cleantech
Innovation

Cleantech
Specific
Innovation
Drivers

General
Innovation
Drivers

Commercialised
Cleantech
Innovation

Average
Switzerland

Switzerland

Emerging
Cleantech
Innovation

Cleantech
Specific
Innovation
Drivers

General
Innovation
Drivers

Commercialised
Cleantech
Innovation

• Early-stage private investment
• High impact companies
• Environmental patents

Emerging Cleantech Innovation

• General innovation inputs
• Entrepreneurial culture

General Innovation Drivers

• Cleantech Imports and Exports
• Renewable energy consumption
• Late-stage investment and exits
• Listed cleantech companies
• Employees

Commercialised
Cleantech Innovation

• Government policies
• Public R&D spending
• Access to private finance
• Infrastructure for renewables
• Cleantech industry organisation

Cleantech-Specific
Innovation Drivers

Country Profiles

Source: The Global Cleantech Innovation Index 2017



Cleantech Innovations

SunPine – Sweden
Pine tree oil, a residual product from the paper in-
dustry’s pulp process, is harvested by SunPine and 
heated using a unique process, extracting four 
chemical products: pine diesel, bio-oil, turpentine, 
and rosin. The residual waste heat created in the 
process is turned into district heating by the local 
energy supplier. Learn more at: sunpine.se

Text & Illustration: © 2018, POPELIX GmbH

https://www.popelix.ch
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Source: Skandinaviska Enskilda Banken S.A.; Graphics: POPELIX GmbH

Market cap on 18
May 2018 (M
USD)

Ranking
Last Year

Sector CountryCompany

1 Nestlé SA 240,857.10 1 Food Products
2 Novartis AG 197,449.62 3 Pharmaceuticals
3 Roche Holding AG 194,965.62 2 Pharmaceuticals
4 UBS Group AG 89,621.69 4 Capital Markets
5 Cie Financière Richemont SA 61,915.06 9 Textiles, Apparel & Luxury Goods
6 ABB Ltd 53,682.33 5 Electrical Equipment
7 Atlas Copco AB 52,632.22 10 Machinery
8 Credit Suisse Group AG 52,572.34 13 Capital Markets
9 Nordea Bank AB 49,797.08 7 Banks
10 Volvo AB 49,797.08 17 Machinery
11 Investor AB 42,706.68 14 Diversified Financial Services
12 Swiss Re AG 41,112.02 11 Insurance
13 LafargeHolcim Ltd 39,144.73 12 Construction Materials
14 Hennes & Mauritz AB 33,350.33 6 Specialty Retail
15 The Swatch Group AG 33,019.94 25 Textiles, Apparel & Luxury Goods
16 Telefonaktiebolaget LM Ericsson 32,381.43 22 Communications Equipment
17 Swedbank AB 27,424.15 15 Banks
18 Assa Abloy AB 26,022.90 20 Building Products
19 Swisscom AG 26,022.90 18 Diversified Telecommunication
20 Sandvik AB 25,818.72 29 Machinery
21 Schindler Holding AG 25,163.81 23 Machinery
22 Svenska Handelsbanken AB 24,464.88 16 Banks
23 Telia Co AB 23,526.09 24 Diversified Telecommunication
24 Skandinaviska Enskilda Banken 23,282.27 19 Banks
25 Givaudan SA 22,811.74 26 Chemicals
26 Sika AG 22,811.74 New Chemicals
27 Lonza Group AG 22,164.92 New Life Sciences Tools & Services
28 Partners Group Holding AG 21,636.39 New Capital Markets
29 SGS SA 21,131.81 27 Professional Services
30 Essity AB 20,948.91 21 Household Products

Largest Swedish and Swiss Corporations in Market Cap
The below list was created for SSCC by Skandinaviska Enskilda 
Banken S.A. using data from Bloomberg and shows the 30 
largest Swedish and Swiss corporations based on market capi-
talized value. The list is based on the OMX30 and UBS 100 
indices. The market value, in Mio USD, is the share price on 
18 May 2018 multiplied by the number of shares issued. Only 
listed companies are included.

https://www.popelix.ch
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1 Nestlé SA 91,556 Food Products
2 Zurich Insurance Group AG 64,043 Insurance
3 Roche Holding AG 54,148 Pharmaceuticals
4 Novartis AG 51,279 Pharmaceuticals
5 Swiss Re AG 42,387 Insurance
6 Volvo AB 41,591 Machinery
7 UBS Group AG 38,233 Capital Markets
8 ABB Ltd 35,085 Electrical Equipment
9 Credit Suisse Group AG 32,736 Capital Markets
10 Schweizerische Nationalbank 29,400 Diversified Financial Services

Company Revenue FY'
2017 (Mio USD)

Sector Country

1 Nestlé SA 323,000 Food Products
2 Securitas AB 295,000 Commercial Services & Supplies
3 Hennes & Mauritz AB 171,000 Specialty Retail
4 ABB Ltd 132,000 Electrical Equipment
5 Novartis AG 122,000 Pharmaceuticals
6 Volvo AB 102,709 Machinery
7 Telefonaktiebolaget LMEricsson 97,581 Communications Equipment
8 SGS SA 95,000 Professional Services
9 Roche Holding AG 93,734 Pharmaceuticals
10 LafargeHolcim Ltd 81,000 Construction Materials

Company FTEs on 18
May 2018

Sector Country

Top 10 companies in terms of Revenue FY‘2017
The below list shows the top Swedish and Swiss listed companies in terms of trailing revenue FY‘2017. 
All values in Mio USD.

Top 10 companies in terms of FTEs
The below list shows the top Swedish and Swiss listed companies in terms of Full-Time employee Equivalents (FTEs) on 
18 May 2018. All values in Mio USD.

Source: Skandinaviska Enskilda Banken S.A.; Graphics: POPELIX GmbH

https://www.popelix.ch
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Source: Skandinaviska Enskilda Banken S.A.; Graphics: POPELIX GmbH

Development currency exchange CHF to SEK
The following diagram shows the currency exchange development for CHF to SEK for the period 
1 February 2000 to 22 May 2018.
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Switzerland SwedenCountry statistical profile comparison
2014 2015 2016 2014 2015 2016unit
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National fish landings in domestic ports 000 tonnes

National fish landings in foreign ports 000 tonnes

Aquaculture 000 tonnes

Municipal waste total 000 tonnes

Municipal waste total per capita Kg

CO2emissions from fuel combustion Mln tonnes

Education
Tertiary attainment in population aged 25-64 %

Expenditure per student: primary, 2010 prices USD constant PPPs

Expenditure per student: secondary, 2010 prices USD constant PPPs

Expenditure per student: tertiary, 2010 prices USD constant PPPs
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Employment
Employment rate in population aged 15-24 %
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Self-employment rate: male employment %
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Unemployment
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Research and Development (R&D)
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Health
Life expectancy at birth Years

Life expectancy at birth: men Years
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Transport
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Environment
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Trade Imports & Exports between Switzerland and Sweden in Mio CHF

Source: 
Swiss Federal  Customs 

 Administration (FCA); 
Graphics: POPELIX GmbH
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Swedes residing in Switzerland between 2010 - 2016
(Both permanent and non-permanent)
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Graphics: POPELIX GmbH

Source: SOM-rapport nr 2014:22; Graphics: POPELIX GmbH
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Graphics: POPELIX GmbH

Source: FCO – Statistics on the Swiss Abroad (SE-Stat); 
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Switzerland Total

Permanent Swedish Total
Citizens in Switzerland Non-permanent
Total Women Men Swedish Citizens
2,204 1,018 1,186 119
396 197 199 36
298 153 145 22
17 9 8 2
217 95 122 4
91 32 59 19
24 9 15 0
4 2 2 0

376 184 192 8
118 63 55 3
75 33 42 3
300 140 160 10
263 135 128 5
67 37 30 1
14 4 10 0
157 78 79 3
70 33 37 27
415 180 235 35
93 46 47 1
197 105 92 5

1,212 664 548 49
280 133 147 60
89 47 42 3
888 468 420 8
8 6 2 3

7,873 3,864 4,009 426

Swedish Citizens in Switzerland
As of 31 Dec 2016

 
7,330 

Swiss people 
living in Sweden 

in 2017 2

Source: 1) Bundesamt für Statistik (BFS - STAT-TAB), 2) Statistics Sweden (SCB); Infographics: © 2018, POPELIX GmbH
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Top 10 countries of domicile for total employment of foreign multinationals in Switzerland 2015

Top 10 home country Number of
by number of Number Daughter Number of Number of
employees of Groups in % Companies in % Employees in % FTE in %

Germany 1,784 23,8 2,544 22,1 117,499 25,1 104,652 25,2
USA 884 11,8 1,685 14,6 99,261 21,2 90,376 21,7
France 607 8,1 1,403 12,2 60,511 12,9 54,540 13,1
United Kingdom 987 13,2 1,297 11,3 29,541 6,3 27,307 6,6
Holland 407 5,4 617 5,4 29,411 6,3 23,416 5,6
Denmark 95 1,3 160 1,4 15,465 3,3 10,727 2,6
Italy 339 5,3 498 4,3 14,680 3,1 13,419 3,2
Sweden 102 1,4 185 1,6 13,316 2,8 11,689 2,8
South Africa 14 0,2 36 0,3 9,941 2,1 8,046 1,9
Austria 332 4,3 413 3,6 9,647 2,1 8,886 2,1

Rest of Europe 1,107 14,8 1,533 13,3 28,954 6,2 26,379 6,3
Rest of the World 790 10,5 1,153 10,0 39,869 8,5 36,505 8,8
Total Foreign
Multinationals 7,498 100 11,524 100 468,095 100 415,942 100

Source : BFS - Statistik über die Tochterunternehmen und Beschäftigten von ausländischen 
multinationalen Unternehmen in der Schweiz (STAFEME); Graphics: POPELIX GmbH

SWEA is the largest organization outside Sweden promoting Swedish language,  
culture and tradition and is active in more than 30 countries.

SWEA is a global non-profit organization that provides a strong personal network and valuable support 
to the Swedish industry abroad. Every year, SWEA donates substantial sums to support and develop 

Swedish history, language and culture. Visit our websites for more information.

basel.swea.org - geneve.swea.org - zurich.swea.org

https://www.popelix.ch
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Tetra Pak,     , PROTECTS WHAT’S GOOD are trademarks belonging to the Tetra Pak Group. www.tetrapak.com

PREDICTING 
THE FUTURE

In 1946, Dr. Ruben Rausing developed the first Tetra Pak® carton – a package that provided 
maximum protection with the minimum of material. His invention taught us the impor-
tance of protecting what’s good and challenges us every day to innovate. Today, our work 
with advanced analytics enables us to offer customers our Predictive Maintenance services. 
Sensors on machines can send data continuously, allowing us to predict when equipment 
is likely to fail so that we can plan its replacement ahead of time. In the future, work with 
artificial intelligence will further improve our abilities to partner with customers, saving 
them money, increasing productivity and reducing waste.



— 
Let’s write the future 
by building the transport  
infrastructure of tomorrow. 

ABB’s contribution to the e-mobility revolution goes far beyond technological  
innovation. By installing, maintaining and managing nationwide charger networks,  
we enable countries and consumers to make the transition to electric transportation.  
Together, we are laying the global foundations for a future of reliable, accessible  
and emission-free mobility. To discover more, visit abb.com

Anz_SSCC_eMobility_210x297_CO_e.indd   1 28.03.18   18:04
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